Mass Involvement in Media: a Survey
A. Introduction

The foremost source of information– (Print, Electronic media) have changed the style of modern life in the present decade of information technology.

The history of newspaper is ancient. In terms of size, volume, quantity and diversity it has expanded to a great extent since 1990’s. Unlike radio, television is also visible everywhere, whether it is a town or village. Going beyond Dhaka and different towns, satellite channels now reach villages too. What is the impact of these three media on modern life and how is the ordinary peoples’ view towards them? In order to find out the answers of these queries, Social Survey Unit of Democracywatch conducted an opinion poll in the Dhaka City from 26 to 30 April 2000.

B. Methodology

The survey was conducted through a questionnaire. Demographic information about the respondents was also obtained. Before conducting the main survey, a field test was undertaken to pre-test the questionnaire on a small but representative sample. On the basis of these tests, minor modifications were made to the questionnaire.  The population for this survey included the upper-middle and middle class residents of Dhaka City. By adopting a modified area sampling approach the list of all thanas and the areas under each thana in Dhaka City were obtained first. Then 20 areas among all the thanas were selected as sample units according to the standard procedure of random sampling. Interviews were taken from one in every 10 households on an average. The household heads were interviewed generally. In the absence of the household head, other responsible members aged 18 and above were interviewed. On average one household head or other member of the family in every four households denied giving an interview. Altogether 992 people were interviewed with 50 to 52 people being interviewed from each area. 20 trained and expert interviewers were engaged in the process. Each interview took approximately 20 minutes. The gathered data was processed, edited, coded and analysed through FoxPro database and statistical package SPSS/PC+

C. Findings

I. Newspapers

78 per cent of the respondents read a newspaper regularly. This rate among the male respondents is a bit higher (84 per cent) than the female (66 per cent).

Those who read, spend an average of 53 minutes per day in reading the newspapers. 3 persons from each family, on an average read newspapers.

Among the regular readers, 23 per cent read the Ittefaq. Other four main newspapers that the respondents read are: the Janakantha (22 per cent); the Prothom Alo (16 per cent); the Inquilab (12 per cent) and the Daily Star (5 per cent).

Among the occasional readers, 22 per cent read the Janakantha. Other newspapers are: the Ittefaq (21 per cent); the Inquilab (19 per cent); the Prothom Alo (9 per cent) and the Manovzamin (6 per cent).

Most of the Readers like political news most (44 per cent). International news (26 per cent) and sports (20 per cent) rated the highest as second choice.

The respondents were also asked to rate the neutrality of the newspapers (daily or weekly) they read using a 10-point scale. In the scale, 10 indicated the highest rate and 1 indicated the lowest rate on neutrality. The Independent scored highest (6.50) in the neutrality. Some other newspapers are: the Prothom Alo (6.04), the Bhorer Kagoj (5.96), the Observer (5.87), the Manavzamin (5.76) and the Daily Star (5.73).

A question of comparison arises automatically, in respect of neutrality. As many of the respondents have no opportunity to read more than one newspapers, the rate of non-response is higher in the rating. Table 1 shows in details.

Table 1

Neutrality of the newspapers
	Newspapers
	Frequency (%)
	Average
	Standard deviation

	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	*99
	
	

	Ittefaq
	3
	3
	6
	9
	15
	10
	8
	3
	1
	2
	40
	5.25
	2.06

	Inquilab
	6
	4
	5
	6
	8
	6
	4
	4
	1
	1
	55
	4.66
	2.40

	Janakantha
	3
	5
	6
	8
	14
	8
	6
	4
	2
	3
	41
	5.19
	2.25

	Prothom Alo
	2
	1
	1
	3
	9
	8
	8
	7
	1
	3
	57
	6.04
	2.13

	Sangbad
	3
	1
	1
	1
	3
	2
	2
	1
	1
	1
	84
	4.92
	2.74

	Jugantor
	3
	1
	1
	2
	4
	3
	2
	2
	1
	1
	80
	5.29
	2.59

	Daily Star
	3
	1
	0
	1
	3
	4
	3
	3
	1
	0
	81
	5.73
	2.42

	Bhorer Kagoj
	0
	0
	1
	1
	2
	1
	1
	1
	1
	1
	91
	5.96
	2.16

	Independent
	0
	0
	0
	0
	1
	0
	1
	0
	0
	0
	98
	6.50
	1.71

	Observer
	0
	0
	0
	0
	1
	1
	1
	0
	0
	0
	97
	5.87
	1.58

	Manovzamin
	0
	0
	1
	1
	1
	1
	0
	0
	1
	0
	95
	5.76
	2.34

	JaiJaiDin
	1
	1
	2
	3
	5
	5
	7
	6
	1
	2
	67
	6.20
	2.12

	Weekly 2000
	3
	0
	0
	1
	0
	1
	0
	2
	0
	0
	93
	4.69
	2.83


* Don’t know

70 per cent of the respondents think that the newspapers do portray more or less the overall situation of the country. 20 per cent said that newspapers are not doing their job properly.

In recent times the quantity of the newspapers has increased significantly. 61 per cent of the respondents expressed that the quality of the newspapers increased consequently with its quantity. 27 per cent mentioned that the quality of the newspapers remain the same as before although the quantity has increased. Only 9 per cent think the quality has declined.

61 per cent respondents think that the newspapers are exercising requisite independence for publishing news.

A question was asked of the respondents whether they changed any decisions in their personal or family life after reading a newspaper. 36 per cent responded affirmatively. Some of these changed decisions are given below in descending order-
1. Changed their political decision.

2. Became more aware about security.

3. Enabled them to take decision about career.

4. Started to think twice about the socio-economic condition.

5. Paved new direction regarding study.

 It shows that political news influences the reader most. But the readers can hardly change their reading habit since the news on law and order situation and politics dominates the newspapers. 

II. BTV

Out of 992, 856 respondents (86 per cent) watch BTV and they watch BTV on an average for 7.47 hours weekly. 136 respondents (14 per cent) informed that they don’t watch BTV

Those who watch BTV, enjoy the drama most (79 per cent). Next to it is the magazine programme (64 per cent). 46 per cent and 11 per cent of the respondents informed that they enjoy the news programmes and reports most respectively. [Multiple answers]

According to 33 per cent of the respondents, Ittyadi is their most favourite program, which is followed by package drama (22 per cent). Among other magazine and reporting programmes Pariprekkhit  were recorded in the least of favourite program (7 per cent each).

Programme on Bangabandhu, party propaganda and development were listed as the most disliked program (33 per cent). Other programmes that are not liked by respondents are: BTV news (14 per cent) and advertisement (11 per cent).

60 per cent of the respondents opined that in comparison with the previous government, this government is highly using BTV highly in favour of their party propaganda. 26 per cent thinks that BTV is being used as much as the earlier period. 7 per cent comprehends that BTV is being used for party purposes less than that of earlier regimes and the same number (7 per cent) of respondents didn’t give any answer. 

67 per cent of the respondents expressed that the government is not sincere in giving autonomy to BTV. 21 per cent refrained from answering in regard to this. 12 per cent thought that the government is committed to the autonomy of BTV.

56 per cent of the respondents stated their dissatisfaction about the standard of BTV programmes. 21 per cent expressed neither satisfaction nor dissatisfaction. 19 per cent stated their satisfaction about the quality of the BTV programmes. 4 per cent didn’t give any answer.

Influenced by the BTV programmes 20 per cent of the respondents have changed decisions in their personal and/or family affairs. Some of the changes are as follows in descending order-

1. Informed better about health, maternal and infant health care.

2. Decided to watch less BTV program.

3. Became more aware about women rights.

4. Changed their decision in using various products and goods.

It appears that, the social impact of BTV is quite high. Because of political and party propaganda, the viewers are going away from BTV programmes. On the other hand, they are benefiting from social issues.

III.   Satellite

Among 992 families, 660 have satellite connection. The most favourite 5 channels, according to the respondents are:

1. Star sports.

2. Channel I.

3. ATN

4. Zee TV

5. National Geography
Sport is one of the most favourite programs, of the respondents.

69 per cent household heads observed that there have been some changes in the attitude of the adolescent members of the family after satellite connection in the houses. Some of the changes are given below (in ascending order).

1. They try to follow the style and fashion of the channel.

2. Sometimes don’t care attitudes have been found in their nature.

3. They become more cheerful and intelligent than before.

4. They become inquisitive.

The respondents were asked about the channels best suited for their children. They mentioned the following four-

1. National Geography.

2. Discovery.

3. Cartoon.

4. Starsports.

On the other hand the harmful channels mentioned by the respondents for the children are as follows-

1. MTV

2. TV6

3. Star Movies

4. Zee Movies

5. Fashion TV

43 per cent of the households think that immature members of their family watch satellite TV in their absence.

Over all, 52 per cent of the viewers think that satellite programs have both good and bad effects. 28 per cent mentioned about bad impact and only 11 per cent good impact. 3 per cent commented that it had no impact at all and 6 per cent didn’t give any answer.     

D. Conclusion

The out look and perception of Dhaka City’s middle class & upper middle class families about the three media and its impact on their lives have been reflected in the survey. Error margin is roughly 3-4 per cent across all the estimates. Analysis of all information leads to the following conclusion.

Although in terms of neutrality print media of the country has received considerable marks, even then, there is ample opportunity for the media to achieve the readers’ trust especially in terms of highest neutrality (10). It is notable that on the question of neutrality the numbers of don’t knows is higher.

Political influence on the newspaper readers is higher. In view of the changes in earlier decisions political affairs related changes came up in higher degree. It would be wise for the newspapers to reduce the volume of news on politics and to emphasize more on education & entertainment related news.

Viewers are annoyed with the political internalization of BTV. Many viewers have decided against watching BTV. Of course with the introduction of satellite viewers now have more options.

Viewers’ consideration of the impact of satellite over the local culture is very clear. 52 per cent of the respondents state about both good & bad effects. It is not yet probably the proper time to take a firm decision in this regard.

Date of Publishing: 24 June 2000 through a dialogue on ‘Free and Fair Media: Obstacles and Solutions’ organized by Democracywatch at Democracywatch auditorium
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