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Preface 
 
Democracywatch, a trust and a registered NGO was established in 1995 with the aim of strengthening 
Democracy in Bangladesh. We ventured out to achieve this through creating awareness of democratic 
process, values, human rights and good governance and thereby foster democratic culture. These are to 
be implemented through education, training of youth especially women, concluding research, increase 
capacity of democratic institutions and advocacy. Democracywatch trained around 25000 youths sofar in 
“Life skills” and “Lifestyle” course on basic skills for developing as a confident, aware and competent 
human being ready to contribute as leaders towards ushering  in a better society. 
Democracywatch developed a special gender and governance training to add its leadership program. 
Awareness of gender issues is one of the main themes of training the youths of tomorrow. So an 
innovative training program called Gender and Governance Training Program (GGTP) and later named 
as Gender and Governance Sensitization Program (GGSP) was introduced in 2005 funded by CIDA. 
After two terms of funding by CIDA the Royal Danish Embassy, the Program for Asian Project (PAP) gave 
us the necessary support. Young public university graduates both male and female came forward to 
undertake this innovative and purposeful training program. Our rich pool of resource persons includes 
renowned academics and researchers on gender, politics, sociology and law. These immensely enriched 
trainings attracted well attributed women and men. The training period was only four months. It was highly 
regarded as it incorporated some additional components which are not readily found in other short 
courses i.e. research on gender issues and internship with reputable development and economic 
organizations. Both of these gave the participants of the course practical knowledge and hand on 
experience. This inculcated in many of the participants being well placed in renowned international and 
national NGOs and also engaged in big corporate. We feel elated that the course has been successful in 
creating female and male leaders in our society within such a short time. 
We are proud to present the research reports that each batch has produced. These researchers are 
rather empirical with small sample size, as it had to be finished within the course period on a shoestring 
budget. These studies need to have a sympathetic view by its readers. Nevertheless topics selected often 
created a lot of interest among the stakeholders and academics when they were presented by the 
students at our seminars. Hope this study is useful to some in their own work and in giving an insight on 
women’s plight in our society. 
To end I thank Mrs. Taherunnesa Abdullah, Magsaysay Award Winner, Prof. Salahuddin M. 
Aminuzzaman, Prof. A.S.M Atiqur Rahman of Dhaka of Dhaka University, Mr. Saiful Islam our Monitoring 
and Evaluation Team Leader and the gender unit for helping the students in completing the reports of 
these researchers. The students would have been at a loss without their all out support. 
I congratulate and thank all the participants for their hard work and willingness to learn about importance 
of gender in all spheres of the society and contribute in achieving it. 
Last but not the least my deepest gratitude to our donors Norad, CIDA, PAP and Royal Danish Embassy 
for their support. 
 
Taleya Rehman 
Founder Executive Director 
Democracywatch  
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SUMMARY 

 
 

Background and Objective: 
 

Cell phone (CP) has dramatically changed peoples’ social and communication behavior use 

telephones. The land telephone line restricted the user’s accessibility to phone and also abilities 

to move around while talking and telephones were usually located in areas away from and more 

or less isolated from other activities. After the introduction of Cell Phone in Bangladesh in 1993, 

today, we see people use CP in all kinds of situations, from the most private situations such as in 

bed and in the bathroom, to public places such as in the streets, on the bus, in shops, restaurants, 

public theaters, offices, at work as well as leisure, while attending seminars, alone as well as 

together with others. There are over six nation-wide independently owned cell phone companies 

competing for business. As of March, 2011 there are 70.963 million CP subscribers in 

Bangladesh (BTRC). Expansion of cell phone has an impact on our behavior. Cell phone users 

often perform cell phone conversations in combination with multiple other activities and 

simultaneously with other social interactions. This study was undertaken with the objective to 

understand why people use cell phone in a range of situations and identify the impact of 

expansion of cell phone on interpersonal communication and behavior change. 

 

Study Methodology: 
 

Study population included 500 CP users from four different categories such as student, 

homemaker, businessmen and service holder residing in Dhaka city selected on the basis of 

stratified sampling using purposive method. Method used included literature review, primary 

data collected through direct interview of the individual using pre-tested structured interview 

schedule, FGD and case study. Statistical analysis was done with SPSS. 
 

Findings: 
 

• Users and Brand: 

Large number of respondents especially in the category of business people and service holders 

are using CP for four years and more. Businessmen and service holders mostly purchased the CP 

themselves.  Whereas majority cases parents and siblings paid for CP owned by students and 

husbands paid for CP of homemakers. Around two third of home makers, businessman and 

service holders is using GP/ Banglalink. Among students a little more than half using GP/ 

Banglalink, and one fourth is using Warid .  
 

• Method of Payment: 

Most of the homemakers and students using pre-paid connections. Only a few of the respondents 

using post-paid especially among service holders. Most probably office pays CP bills.  
 

• Use of CP Options: 

General calls are used by all the respondents and clock/alarm by most of the respondents. SMS, 

Games, camera, internet, MP3 player are mostly used by students. While certain percentage of 

student consider that SMS as an alternative to letter other categories of respondents mostly have 

negative response. Majority of the respondents do not use MMS and radio.  
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All respondents save in their CP name, address and phone numbers of the people they make 

calls. Students install and use various CP options since being young and with their 

inquisitiveness about new technology they prefer to explore with various options. Also selected 

people in the categories of service holders and businessman are interested in optimum use of new 

technology. Since the homemakers are mostly involved in household activities and taking care of 

their children, they have limited time and interest to explore and use various CP options. All four 

categories of respondents agreed that CP users should be conscious about privacy of the data 

stored in the cell phone  

 

• Reason for use of CP: 

Most of the respondents said that they use CP to keep contact with others.  In addition the 

students use CP to keep themselves informed about study and business people to maintain 

business related contact. Homemaker use CP also for safety.  

 

Home makers, make and receive calls mostly from guardians and relatives. Students, in addition 

to guardians and relatives make and receive substantial percentage of calls to and from friends 

and classmates. Business people mostly make business related calls and service holders receive 

and make calls to keep contacts with colleagues. 

 

• Number of calls made and Expense: 

Around two third of the total respondents said that daily approximate dialed call is 10 and below 

which includes mostly homemakers, students and service holders. Among businessman, half of 

them said daily approximate dialed call varies between 11 to 20. Most of the students and 

homemakers spend between Tk.300/- to Tk. 1000/- monthly. Businessmen generally spend more 

money for payment of cell phone calls. Most of the respondents do not agree that cell phone 

expense curtails the demands of everyday need and expense for CP is wastage. 

 

 

• Benefits of CP: 

Respondents from all categories highly support the statement that CP facilitates in maintaining 

interpersonal communication. Large numbers of respondents agree that using cell phone 

increasing social communication and spread one’s circle of acquaintance. Most of the 

respondents especially service holders and business people who want to optimize use of their 

time agree that using cell phone help in increasing proficiency in efficient delivery of 

responsibilities and goods.  Also the respondents in the categories of student, business man and 

service holders agree that using CP enriches their information and knowledge base. Among 

homemakers half of them did not agree to this, most probably because few of them use internet 

option. 

 

Most of the respondents think that carrying cell phone gives a feeling of security which is 

especially supported by homemaker and business people. Home makers being women are more 

susceptible to insecure environment. They are also anxious about security of their children and 

spouse. Business people handling cash may also use CP for safety measures.  

 

• Use of ring tone 
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Service holders, students and homemaker mostly do not like to use high pitch ringtone. Only, 

some businessmen are in favor of using high pitch ringtone. Substantial numbers of respondents 

have knowledge about health hazards in excessive use of cell phone.  

 

Students and service holders switch the ring off or switch the phone off in class and work place. 

On the other hand, most of the businessman and homemaker receive phones. It is interesting to 

note that homemaker, service holder and mostly businessman said that there is no particular 

places where they stop using CP. Students mostly restrict themselves in the class. However, most 

of the respondents in all categories are conscious of the fact that high pitch ring tone hamper 

public interest and they support that there should be mobile silent zone in class/ Workplace.  

 

• Pattern of CP use: 

The respondents are mostly get annoyed when someone around talk through CP in loud voice 

and also conscious about not to do the same when they are using CP. Only some businessman 

said they are not that concerned about whether people around gets annoyed or not. To avoid 

unnecessary calls respondents generally do not pick up the CP and some of them cut off the line. 

A few of the respondents including students use call block option. 

 

• Behavioral effect: 

The respondents in general supported that there are some amount of moral degradation due to 

increased use of CP which includes enhancement in: 

1. Tendency of telling lies; 

2. Watching pornography;  

3. Public discloser of personal and confidential information/ photograph  

4. Habit of unnecessary talking 

5. Annoying people through unnecessary miss call and eve teasing.  

6. Indecent behavior in public place  

 

Considerable percentage of homemakers and service holders considers calling people after 

midnight is interference of personal time of others. Whereas student and businessmen do not 

consider this as improper. However, along with home maker, service holder, most of the business 

men do not prefer to use CP to call late at night. Only certain percentage of student likes to use 

discount call offered by CP companies to make late night calls. 
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Recommendations: 
 

The respondents made following recommendations to promote positive behavioral change 

among CP users: 

 

• Creating awareness and positive attitude about use of  CP, especially among youths. 

• Not to consider CP as social status. 

• CP should be used only to maintain contacts. 

• Tendency of telling lies over CP should be abandoned. 

• Should not talk at late night (without sleep), Day call rate should be reduced and night 

call rate should be increased. 

• Should not misuse free talk/SMS time, free talk time/SMS by CP companies should be 

stopped.  

• Unnecessary use of call/gossip /SMS should be stopped. 

• Conscious about not to use high ring tone, not to use offensive ring tone. 

• Not to disturb someone especially girls/women by CP. There should be law to prevent 

such incidence. 

• Flexi-load shop keepers should be warned not to give girls/women’s CP numbers to 

others. 

• Be conscious of not to cause inconvenience to others. 

• Not to make miss calls to disturb someone.  

• Not to disturb someone with repeated call when he or she is busy. 

• Not to call unknown people/number especially at night in order to disturb. 

• Should not talk loudly or listen to high sound music over CP.  

• CP should be kept in silent mode in a class/ hospital/work place.  

• While calling someone should consider time of calling such as rest or prayer time of the 

receiver.  

• Not to use abusive language during CP conversation, try to be courteous while talking 

over CP. 

• Avoid speaking in a CP in public place/ talk gently in a public place.  

• Not to misuse money/spend money for CP use beyond their means. 

• CP call rate should be enhanced in order to reduce number of calls made. 

• Not to use CP while driving or crossing road. 

• Purchase of Sim card should not be allowed without registration number. 

• CP users should be controlled by a socially recognized institution. 

• CP companies should be made aware of social implications of various offers they make. 

• Age of CP users should be restricted. Use of CP by under age (18 years and below) 

children should not be allowed.  

• One should not use more than one sim. 

• Organize movement against unjustified offer of the CP companies 

• Call block service should be improved. 

• CP companies should play positive role in preventing unacceptable social behavior. 

• Taking photographs by CP especially without consent of the person being photographed 

should be discouraged. Not to use pornography or foul language in CP. 

• Not to publicize personal information/photograph through CP. 
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• Not to be addicted in use of CP. 

• Not to attach CP continuously to the ear. 

• One should exercise commonsense in use of CP.  

• CP should be considered as a necessary tool to meet the need. 

• Too much or unnecessary talk should be avoided. 

• Every technology has both good and bad side; we have to accept both good and bad side. 

• Excessive checking by the guardians should be stopped 
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1. Introduction 

 

1.1. Statement of the problem: 
 

Cell phones (CP) or mobile phones have dramatically changed the way people communicate. 

Traditionally, telephone conversations were restricted to relatively fixed locations. The land 

telephone lines restricted the user’s abilities to move around while talking and telephones were 

usually located in areas away from and more or less isolated from other activities. Telephone 

booths and phone boxes were located in designated areas and designed for the purpose of not 

disturbing and/or being disturbed by others. The locations of the telephone in private homes and 

offices have also been regulated by norms and traditions, balancing the benefits of a central 

location with the comfort of having the phone conversation away from the noise and disturbance 

of other activities. 

The cell phone has brought telephone conversations out from these designated areas of 

traditional fixed line telephones, and into the huge variety of social situations and settings people 

take part in. Today, we see people use cell phones in all kinds of situations, from the most 

private situations such as in bed and in the bathroom, to public places such as in the streets, on 

the bus, in shops, restaurants, public theaters, offices, at work as well as leisure,  while attending 

seminars, alone as well as together with others. Bangladesh is one of the few countries in the 

world that can guarantee each one of its residents can get a cell phone signal - no matter where 

they are in the country with a population of over 150 million. There are over six nation-wide 

independently owned cell phone companies competing for business. Bangladesh's six cell phone 

carriers added 2.05 million new subscribers in January,2009 making the total number of user to 

36.4 million in the one of the world's fastest growing mobile market, official data showed.  

Expansion of cell phone has an impact on our behavior. Cell phone users often perform cell 

phone conversations in combination with multiple other activities and simultaneously with other 

social interactions. Rather than being a one-to-one interaction between the two telephone 

speakers, mobile phone conversations often involve other persons in the speaker’s local context. 

Today, a cell phone is not merely a tool which enables us to make phone calls and send text 

messages or pictures. It can process, store, and output/input complex and diverse information. 

For instance, the functions the Apple iPhone has: Multimedia, Internet connectivity, Web 

accessibility, E-mail, etc. It is also time consuming and cost effecting to us.  

 

There is no doubt that many find cell phone highly useful, and appreciate the flexibility and 

accessibility they represent. However, the use of cell phones may also be experienced as 

annoying and disturbing, and even perceived as improper behavior in many social situations. The 

problem of cell phone disturbance in public spaces has mainly been treated as a social 

phenomenon related to norms of social behavior in the various social settings. The general 

argument being that cell phone usage may challenge the social norms of behavior of the social 

setting, and/or that specific norms of cell phone usage have yet to be established. 
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While the performance and cost of current new cell phone functionalities, or call services, are not 

yet completely satisfying no one can deny that a new age is coming – the age that belongs to the 

cell phone. In today’s world nearly everyone has access to a cell phone. How people use cell 

phones is an interesting topic. It is related to how cell phones will be designed in the future and 

how to apply information technology to our quality of life. Thus, the answers to these questions 

may inspire thoughts towards the expansion of cell phones. 

 

1.2. Literature Review: 
 

There is limited number of literature especially on the subject “Cell Phone and Behavioral 

Change in Interpersonal Communication”. There is no research work on Bangladesh perspective. 

Some of the available research reports include: 

 

• Going Wireless: Behavior and Practice of New Mobile Phone Users by Leysia Palen, Marilynj 

Salzman & Ed Youngs in 2000. 

• Cellular Telephone Use Behavior by Richard A. Hudiburg and Undergraduate Research 

Team, University of North Alabama 

• Disturbing cell phone behavior- a psychological perspective. Implications for mobile 

technology in tourism by Svein Bergvik, Telenor R&D. 

• Cell Phones - A Youngster’s Favorite Toy by Shahana Ferdous, Star Weekend Magazine, 

Vol 4 Issue 55, July 22, 2005. 

 

These researches are centered on health related behavior change through cell phone, disturbing 

cell phone behavior etc and not focused on behavior change in interpersonal communication. 

 

1.3. The Objective of the Study: 
 

The general objective of the study is to understand why people use cell phone in a range of 

situations and identify the impact of expansion of cell phone on interpersonal communication 

and behavior change. More specifically to identify 
 

� Change in the behavior of the cell phone users.  

� Communicative practices of mobile phone users. 

� Perception of and adaptation of social norms 

� Concerned academic use with cell phones in the classroom (disturbances, tests).  

� User comprehension of mobile telephony technology. 

 



 12 

1.4. Methods: 
 

A.  The Conceptual Framework:  

 

Cell Phone: Wireless phones which brought conversations out from designated areas of 

traditional fixed line telephones, and into the huge variety of social situations and settings people 

use it/ . 

 

Behavioral Change: Modification of behavior or practices and environmental factors related to 

that behavior. 

 

Interpersonal Communication: Communication with person to person.  

 

B.   Methods of Investigation: 

 

• Universe of Study: Equal number (125) from all four categories such (student/business 

people/ homemaker / service holder) residing in Dhaka city using cell phone were 

selected.    

• Sampling Frame: 500 users of cell phone selected as sample. 

• Gender: Male (256) and female (244) almost equally distributed. 

• Sampling Procedures: Cell phone users of different categories selected on the stratified 

sampling using purposive method. 

• Units of Observations and Sampling Size: Each cell phone user was taken as  unit of 

analysis. 

 

C.   Data Collection: 

 

• Literature Review: Available literature was reviewed. 

 

• Primary Data Collection: Primary data collected through direct interview of the individual 

using pre-tested structured interview schedule (Bangla). 

 

• Case study: Case study on some special incidences related to study subject  collected and 

incorporated in order to enrich the findings. 

 

• Focus Group Discussion: Two Focus Group Discussions (FGD) conducted. 

 

 

1.5. Limitations 
 

Frequent disruption of electricity and power cuts created problems for data compilation, analysis 

and report writing. 
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Businessmen are busy with various activities. So it took more time than estimated to get them for 

interview.  

2. Study Findings 
 

 

 

2.1 Features of the CP Device and Packages by Profession of the respondents 
 

 

2.1.1 Time period of using CP   

 

While percentage of respondents using cell phone for 4 years and more varies between 90% to 

92% among business people and service holders, in case of home maker and students it is 

slightly less i.e. 68% and 70% respectively. 

 

2.1.2 Person who purchased CP for You  

 

Table: 1 

 
 Profession of the respondents  

Person who 

purchase Cell 

Phone for You 

Student Homemaker Businessman Service holder Total  

Parents 80 21 4 19 124 

64.0% 16.8% 3.2% 15.2% 24.8% 

Siblings 24 4 6 6 40 

19.2% 3.2% 4.8% 4.8% 8.0% 

Friends 0 1 0 0 1 

.0% .8% .0% .0% .2% 

By own 12 8 108 88 216 

9.6% 6.4% 86.4% 70.4% 43.2% 

Lover 2 0 0 0 2 

1.6% .0% .0% .0% .4% 

Spouse 4 82 5 8 99 

3.2% 65.6% 4.0% 6.4% 19.8% 

Others 3 9 2 4 18 

2.4% 7.2% 1.6% 3.2% 3.6% 

Total 125 125 125 125 500 

 100.0% 100.0% 100.0% 100.0% 100.0% 

 

In case of business and service holders 86% and 70% respondents respectively purchased the CP 

themselves. Another 20% among service holders reported that their parents and siblings bought it 

for them. In case of students 83% cases parents and siblings bought the CP for them and 66% 

home makers reported that their spouse purchased it and another 20% cases parents and siblings 

paid for the CP. 
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2.1.3 Type of sim used 

 

Out of 924 responses 35% respondents have GP connections which are followed by Banglalink 

(28%) and Airtel (16%). In most cases (68%) CP is registered in their own name. 

Around two third of home makers, businessman and service holders is using GP/Banglalink. Out 

of 272 responses received from students 55% using GP and Banglalink, and 25% using Warid. 

 

2.1.4 Types of Connection   

Table: 2 

 

Types of 

Connection 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Pre-paid 

  

124 125 98 94 441 

99.2% 100.0% 78.4% 75.2% 88.2% 

Post-paid 

  

1 0 18 6 25 

.8% .0% 14.4% 4.8% 5.0% 

Both 

  

0 0 9 25 34 

.0% .0% 7.2% 20.0% 6.8% 

Total 125 125 125 125 500 

 100.0% 100.0% 100.0% 100.0% 100.0% 

 

Most (88%) of the respondents using pre-paid connections among whom 100% homemakers, 

99% students, 78% businessman and 75% service holders. Through use of pre-paid connection 

the respondents can keep track of number of calls made in order to control expenditure especially 

in cases of home makers and students who are dependent on others to pay the bills. Certain 

percentage (14%) of post paid and both pre-paid and post paid (7%) connections are used by the 

business people. Similarly, among service holders 20% using both pre-paid and post paid and 

another 5% using post paid. In both cases (businessman and service holders) probably office 

pays CP bills fully or partially. 

 

2.1.5 Use of various options 

 

a. General call  

 

 All the respondents uniformly said that they use general calls. 

 

b. SMS  

 

SMS is a useful CP options to reach a person who is not reachable over general call. Use of SMS 

is more common among students (90%) and service holders (70%). Seventy two percent students 

said that they always use SMS and another 18% use some time.  In case of service holders, 47% 

reported that they always use SMS and another 23% use it some time. Around two third of the 

home makers and businessman never use SMS.  
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c. MMS  

 

Most of the respondents (94%) in all four categories said that they never use MMS. 

d. Games  

 

Playing games in CP are not that popular especially among homemakers (96%), businessman 

(90%) and service holders (84%). Even among students only 45% said that they use this option. 

e. Radio  
 

Similarly, radio options in CP is also not being used much (71%)) by the respondents. 

 

f. Camera  

 

Sixty two percent students use CP camera which is followed by 42% service holders. Only one 

forth of the homemakers and businessman use CP camera. 

 

g. Internet  

 

Only 28% respondents including 46% students, 36% service holders and 26% businessman use 

internet service of CP. Among homemakers only negligible (6%) use internet service. 

 

h. MP3 player  

 

MP3 player is mostly (68%) used by students and service holders (44%). Three forth of the 

respondents in the categories of businessman and homemakers never used  CP MP3 player . 

  

i. Clock/alarm  

 

Eighty six to ninety one percent of all respondents such as students (91%) businessman and 

service holders (88%), and homemakers (86%) use clock and alarm options provided in the CP.  

 

Most of the respondents’ said that a little bit changes of peoples lifestyle has been observed 

whilst the number of cell phone subscriber increased. For instance, cell phone subscribers are 

less intended to purchase a wrist watch. Rather s/he prefers to see their daily time from their own 

mobile. All respondents’ admitted that mobile phone is one of the popular entertaining medium 

for the people. Browsing internet, listing F.M. radio, sports update, photo capturing are the 

common mobile entertainment criteria. (FGD with student group). 

They also prefer the entertainment of the cell phone handsets. For instance, listening radio, MP3, 

capturing photo and video, alarm clock, reminder list, games and browsing internet are the 

common entertainment pattern. Besides, all respondents’ appreciated the utility bill payment 

system of the cell phone operators. These services were highly appreciated because it is not time 

consuming and there no extra cost demand for using these services. In addition to that some 

respondents’ get information about their banking transactions using the cell phone. For instances, 

to know about the bank account balance as well as deposit and debit info the respondents’ use 

cell phone. Earlier they had to meet with the banker for collecting bank account related 

information. All respondents’ observed that some people impulsively tell lies whenever they use 
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cell phone. (FGD with home makers and service holders) 

 

2.2 Cost and Call by Profession of the Respondents: 
 

2.2.1. Monthly expenditure for cell phone- pre paid  

 

Table: 3 

 
 Profession of the respondents  

Monthly expenditure for cell 

phone- pre paid 

Student Homemaker Businessman Service 

holder 

Total  

Less than 300 32 42 10 15 99 

25.8% 33.6% 9.3% 12.5% 20.8% 

300 to 500 56 55 22 50 183 

45.2% 44.0% 20.6% 41.7% 38.4% 

500 to 1000 28 22 50 35 135 

22.6% 17.6% 46.7% 29.2% 28.4% 

More than 1000 8 6 25 20 59 

6.5% 4.8% 23.4% 16.7% 12.4% 

Total 124 125 107 120 476 

 100.0% 100.0% 100.0% 100.0% 100.0% 

 

Most cases students ( 94%) and homemakers (95%) monthly expenditure varies between less 

than Tk. 300/- to Tk.1000/-. However, monthly expenditure is less than Tk. 300/- among 26% 

students and 34% home makers. Businessman (91%) and service holders’ (88%) monthly 

expenditure on CP is between Tk. 300/- to Tk. 1000/- and above. Expenditure is more than Tk. 

500/- among 70% businessman and 46% service holders. This shows that businessman generally 

spend more money for payment of bills for cell phone calls. 

 

 

2.2.2. Monthly expenditure for cell phone- post paid   

 

Table: 4 

 
 Profession of the respondents  

 Monthly expenditure for cell 

phone- post paid 

Student Businessman Service holder Total  

500 to 700 

  

1 0 1 2 

100.0% .0% 3.3% 3.5% 

700 to 1000 

  

0 3 12 15 

.0% 11.5% 40.0% 26.3% 

1000 to 1500 

  

0 7 5 12 

.0% 26.9% 16.7% 21.1% 

More than 1500 

  

0 16 12 28 

.0% 61.5% 40.0% 49.1% 

Total 1 26 30 57 

  100.0% 100.0% 100.0% 100.0% 
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Post paid bills are paid by 57 respondents out of which 30 are service holders, 26 business man 

and only one student. Most (88%) of the business people pay monthly bill of between Tk. 1000/- 

to Tk. 1500 and above and service holders (97%) pay Tk. 700/- to Tk. 1500/-and above. The 

student expenditure is limited to Tk.500/- to Tk. 700/-.This shows that students and home makers 

with limited budget do not use post paid accounts Even limited number of business man and 

service holders use post paid accounts. 

  

2.2.3. Number of calls made in a day   

 

Table: 5 

 

 Profession of the respondents  

Daily approximate 

dialed call 

Student Homemaker Businessman Service holder Total  

1 to 10 call 87 111 44 61 303 

69.6% 88.8% 35.2% 48.8% 60.6% 

11 to 20 call 30 13 62 44 149 

24.0% 10.4% 49.6% 35.2% 29.8% 

21 to 30 call 6 1 17 16 40 

4.8% .8% 13.6% 12.8% 8.0% 

31 to 40 call 1 0 1 2 4 

.8% .0% .8% 1.6% .8% 

41 to 50 call 1 0 1 2 4 

.8% .0% .8% 1.6% .8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Sixty one percent of the total respondents said that daily approximate dialed call is 10 and below 

which includes mostly homemakers (89%) followed by students (70%) and service holders 

(49%). Among businessman, half of them (50%) said daily approximate dialed call varies 

between 11 to 20 and another one third it is between 1-10 calls. Thirteen to 14% service holders 

and businessman make 21-30 calls daily. 

   

2.2.4. Number of calls received in a day   

 

Forty five percent of the total respondents said that daily approximate received call is 10 and 

below and another 41% receive daily calls ranging from 11-20. Among students 50% receives 1-

10 calls and another 44% receives 11-20 calls daily. Among service holders 78% said that daily 

received calls range from 1-20. Most (71%) homemakers receive 1-10 calls daily and 70% 

businessman receive daily calls between 11-30.   
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2.2.5. Person from whom most calls received  

Table: 6 

 

 Profession of the respondents  

Person from whom most calls 

received 

Student Homemaker Businessman Service holder Total 

Guardian/Relatives    76 110 58 58 302 

60.8 88.0 46.4 46.4 60.4 

Business related      0 0 106 4 110 

.0 .0 84.8 3.2 22.0 

Friends 85 25 38 58 206 

68.0 20.0 30.4 46.4 41.2 

Classmate 32 0 0 0 32 

25.6 .0 .0 .0 25.6 

Lover 48 0 6 12 66 

38.4 .0 4.8 9.6 13.2 

Colleagues 2 0 4 78 84 

1.6 .0 3.2 62.4 16.8 

Others 3 77 12 42 134 

2.4 61.6 9.6 33.6 26.8 

 

Sixty percent of total respondents said that they receive calls from guardians/relatives. This 

includes 88% homemakers and 60% students. Out of 206 (41%) respondents receiving calls from 

friends, majority are from students (68%) followed by service holder (46%). Business related 

call are mostly (85%) received by business people and call from colleagues mostly (62%) are 

received by the service holders.  

 

2.2.6. Most call made to person by Profession of the respondents 

 

Table: 6 

 

 Profession of the respondents  

Most call made to person Student Homemaker Businessman Service holder Total 

Guardian/Relatives    46 112 62 74 294 

36.8 89.6 49.6 59.2 58.8 

Business related      0 0 103 2 105 

.0 .0 82.4 1.6 21.0 

Friends 82 24 28 57 191 

65.6 19.2 22.4 45.6 38.2 

Classmate 29 0 0 0 29 

23.2 .0 .0 .0 23.2 

Lover 47 0 5 13 65 

37.6 .0 4.0 10.4 13.0 

Colleagues 2 0 4 77 83 

1.6 .0 3.2 61.6 16.6 

Others 6 69 28 40 143 

4.8 55.2 22.4 32.0 28.6 

Fifty nine percent of total respondents said that they call guardians and relatives which is 
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complemented by all four categories; homemakers (90%), service holder (59%), business 

community (50%) and student (37%). The students mostly make calls to friends (66%), class 

mate (23%) and fiancé (38%). Business people mostly make business related calls. 

 

2.3 Behavior of the CP Respondents by Profession of the Respondents 
 

2.3.1. Reason for use of CP  

 

Table: 7 

 

 Profession of the respondents  

Reason for Use of CP Student Homemaker Businessman Service holder Total 

Cell phone is the part of daily life 43   33 35 45 156 

34.4   26.4 28.0 36.0 31.2 

To keep contact with everyone 101 115 117 115 448 

80.8 92.0 93.6 92.0 89.6 

For safety            27 44 19 21 111 

21.6 35.2 15.2 16.8 22.2 

Economical communicative media 20 23 25 18 86 

16.0 18.4 20.0 14.4 17.2 

Study / work purpose 76 19 87 75 256 

60.8 15.2 69.6 60.0 51.4 

Everybody around me has cell 

phone 

15 5 2 3 25 

12.0 4.0 1.6 2.4 5.0 

Parents/friends told to buy 3 0 0 0 3 

2.4 .0 .0 .0 2.4 

 

Among total respondents (500) 90% said that they use CP to keep contact with others which is in 

general equally shared by all four categories of respondents. This is followed by work and study 

purposes (51%) where highest number (87) is business people followed by Reason for use of 

Cell Phone students and service holder (30, 29)). Among homemakers only 19 of them agreed to 

this statement.  On the other hand respondents who mentioned use of CP for safety, 40% are 

homemakers, which are followed by students (24%). 
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2.3.2. Response about using high pitch ring tone  

 

Table: 8 

 
Response about using 

high pitch ring tone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 28 36 53 23 140 

22.4% 28.8% 42.4% 18.4% 28.0% 

No 97 89 72 102 360 

77.6% 71.2% 57.6% 81.6% 72.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

Among four categories of respondents service holders (82%), student (78%), and homemaker 

(71%) mostly do not like to use high pitch ring tone. However, 42% business men are in favor of 

using high pitch ring tone.  

 

2.3.3. Response when CP rings in class/ work place/household work  

 

Eighty six percent students and 44% service holders said that they switch the ring off or switch 

the phone off in class and work place. 

On the other hand, most of the businessman (86%) and homemaker (81%) receive phones in    

when CP rings in  work place/ during household work. 

 

2.3.4. Restrain from use of CP 

 

Table: 9 

 

 Profession of the respondents  

Restrain from use of CP Student Homemaker Business man Service holder Total 

At home               3 2 2 2 9 

2.4   1.6   1.6   1.6   1.8 

In transport          7 23 4 17 51 

5.6   18.4   3.2   13.6   10.2 

In shopping mall      1 9 2 5 17 

.8   7.2   1.6   4.0   3.4 

In hospital           16 27 15 17 75 

12.8   21.6   12.0   13.6   15.0 

In workplace          4 0 2 27 33 

3.2   .0   1.6   21.6   6.6 

In class              104 2 0 0 106 

83.2   1.6   .0   .0   21.2 

No where              16 79 103 68 266 

12.8   63.2   82.4   54.4   53.2 

 

It is interesting to note that more than half of the respondents, mostly businessman (82%), 

homemaker (63%) and service holders ((54%) said that there is no particular place where they 

stop using CP. This is mainly applicable for business people. Only negligible number of 

respondents in all categories said that they refrain from using CP at home and at shopping mall. 
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Students mostly (83%) restrict themselves in the class and 22% service holder said that they 

refrain themselves from talking at work place. Around one fourth of the homemakers do not use 

CP while travelling in a public transport.  

 

 

2.3.5. State of cell phone interruption during interpersonal communication  

 

In order to attend CP call most (82%) business people suspend the communication with another 

person. This also true about home maker (78%) student (70%) and service holder (69%).  Due to 

urgent business related calls, business people need to be connected with people related to their 

business and the homemakers have to attend calls especially from children and spouse. 

 

2.3.6. Mode of Communication before CP use   

 

Table: 10 

 

Mode of Communication 

before CP use   

Student Homemaker Businessman Service holder Total 

Letter 48 69 73 70 260 

38.4 55.2 58.4 56.0 52.0 

Land phone            78 94 92 94 358 

62.4 75.2 73.6 75.2 71.6 

Telegram              1 3 16 8 27 

.8 2.4 12.8 6.4 5.6 

Others                29 7 11 15 52 

15.2 5.6 8.8 12.0 10.4 

 

Seventy two percent of the total respondents used land phone to communicate with others before 

use of CP which is almost equally (74-75%) responded by service holder, homemaker and 

businessman. Also, 62% students used land phone for communication with others. This shows 

that substantial number of respondents have access to land phone. A little more than half of the 

total respondents mentioned about communication through letters. In this case also percentage 

(38%) of students is less than other category of respondents (55-58 %.) 
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2.3.7. Information stored in CP 

Table: 11 

 

 Profession of the respondents  

Information stored in CP Student Homemaker Businessman Service holder Total 

Name-Address-Phone number 125 125 125 125 500 

100.0 100.0 100.0 100.0 100.0 

Music 86 34 45 54 219 

86.8 27.2 36.0 43.2 43.8 

Picture 72 31 37 54 194 

57.6 24.8 29.6 43.2 38.8 

Video 30 7 7 20 64 

24.0 5.6 5.6 16.0 12.8 

SMS 91 42 51 65 249 

72.8 33.6 40.8 52.0 49.8 

Games 31 5 4 15 55 

24.8 4.0 3.2 12.0 11.0 

Others 5 0 0 2 7 

4.0 .0 .0 1.6 1.4 

 

 

Hundred percent of all four categories of respondents said that they save in their CP name, 

address and phone numbers of the people they make calls. Forty four percent of the total 

respondents save music of which 69% is student and 43% service holder. A little more than One 

third (36%) of the business people and  one fourth (27%) homemakers also have music option in 

their CP. Out of 39% who save pictures majority (58%) is student followed by service holder 

(43%),businessman (30%) and homemaker (25%). Fifty percent of total respondents said they 

use SMS of which nearly three fourth (73%) are students, 52% service holders, 41% business 

people and 34% homemakers. Only few respondents have video and games in their CP and that 

is mostly among students.  Students install and use various CP options since being young and 

with their inquisitiveness about new technology they prefer to explore with various options. Also 

selected people in the categories of service holders and businessman are interested in optimum 

use of new technology. Since the homemakers are mostly involved in household activities and 

taking care of their children, they have limited time and interest to explore and use various CP 

options.  

 

2.3.8. Information stored before using CP 

 

 All the respondents said that they used to maintain (systematic/unsystematic) dairy to store 

information. 

 

2.3.9. Action taken to avoid unnecessary CP calls  

 

Out of total responses 72% said that they do not pick up the CP to avoid unnecessary calls and  

one third (35%) said that they cut off the line. Only fifty eight respondents said that they put the 

call block among whom nearly half of them are students. 
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2.4. Perception of the Respondents about CP and Behavioral Change by 

Profession of the respondents 
 

2.4.1.Cell phone expense curtails the demands of everyday need  

 

Table: 12 

 

Cell phone expense 

curtails the demands 

of everyday need 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

Yes 23 6 14 11 54 

18.4% 4.8% 11.2% 8.8% 10.8% 

No 102 119 111 114 446 

81.6% 95.2% 88.8% 91.2% 89.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Majority of the respondents (89%) collectively and profession wise (Student 82%, home maker 

95%, Businessman 88% and service holders 91%) do not agree that cell phone expense curtails 

the demands of everyday need. 

 

2.4.2. Cell Phone Expenses Seems to be wastage  

 

Table: 13 

 

Cell Phone Expenses 

Seems To Be Wastage 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

Yes 20 16 8 12 56 

16.0% 12.8% 6.4% 9.6% 11.2% 

No 105 109 117 113 444 

84.0% 87.2% 93.6% 90.4% 88.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Eighty nine percent of the respondents do not consider expense for CP is  wastage which is 

highly supported by all four categories of respondents . 

 

2.4.3. CPs Effect on Environment 

 

a. High pitch ringtone hamper public interest  

 

Most (84-85%) of the respondents in the category of student, service holder, and homemaker are 

conscious of the fact that high pitch ringtone hamper public interest. Although 70% of business 

people are also conscious about the negative impact of high pitch ringtone, around one third of 

them do not agree that high pitch ringtone hampers public interest. This is in conformity with the 

previous table where considerable percentage of business people use  

b. Response about mobile silent zone in class/ Workplace  
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Most cases student (94%), homemaker (88%), and service holder (85%) are in agreement that 

there should be mobile silent zone in class and work place. Although percentage of response is 

less (71%) business people also concur with the statement. (Why 29% do not agree?) 

 

 

We generally use the soft incoming ring tone or prefer to keep the tune in mute form during the 

office time. 

(FGD with home makers and service holders) 

 

2.4.4. CP’s Effect on Social Value: 

 

a. Tendency of telling lie is increasing  

 

All categories of respondents highly (94-97%) support the statement that tendency to tell lies has 

increased due to use of cell phone. People using CP usually talk in a secluded place can tell lies 

without being exposed by people around. Also, users cannot see the situation in the other end 

and had to trust what she/he is told. Even if they guess that the person on the other end is 

telling lies, they have no way to challenge it. 

 

Shahana (35) is a homemaker. Her daughter Lima is studying in a local college. She regularly 

goes out of home to attend the classes in the college.  A few days back Shahana received a call 

from Farhana’s class friend enquiring why she is not attending the college for last five days. 

Although surprised, she avoided to reply her. But she was worried and called Lima to know 

where she is. Lima replied angrily “Why, I am in the class”. Shahana could feel that she is lying, 

but she had no way to check it. (Case Study) 

 

 

b. Tendency of watching porn is increasing  

 

Table: 14 

 

Tendency of 

watching porn is 

increasing 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed  96 85 98 106 385 

76.8% 68.0% 78.4% 84.8% 77.0% 

No comments 28 40 25 16 109 

22.4% 32.0% 20.0% 12.8% 21.8% 

Not agreed 1 0 2 3 6 

.8% .0% 1.6% 2.4% 1.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

 

 

The respondents from all four categories more or less (68-85%)agree  that tendency of watching 
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pornography  is increasing. Only six respondents do not agree and 22% restraint from making 

any comments. 

 

c. Increasing public discloser of personal and confidential information/ photograph  

 

Most (87-94%) of the respondents in all four categories agree that public discloser of personal 

and confidential information/ photograph is increasing. Only eight respondents have negative 

response and another 34 respondents restrained from making any comments, 

 

d. Increasing the habit of unnecessary talking  

 

Expansion of CP has increased the habit of unnecessary talking which was supported by most 

(90-93%) of the respondents in all four categories. Only 36 respondents do not agree and nine of 

them restrained from making any comment.  

  

 e. Increasing the tendency of mixed language communication  
 

Two third of the respondents agreed that there is an increase tendency to talk a mixed language 

of Bangla and English. Twenty percent of the respondents does not agree with the statement and 

another 13% made no comment irritate 

 

f .Increasing the tendency of annoying through cell phone  

 

Large percentage (95-98%) of respondents of all categories agreed that annoying others through 

CP has increased. Only four respondents have negative view.   

 Mrs. Huq received a miss call from an unknown person. She called back and told the caller that 

this is not the CP of the person he is trying to reach. In spite of that the caller  continue to bother 

her with miss calls. Mrs. Huq’s daughter saved the number as “disturb” so that she can avoid the 

miss call. (Case study) 

 

 

g. Increasing the tendency of eve teasing  

 

Table: 15 

 
Increasing the 

tendency of eve 

teasing 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 119 123 122 125 489 

95.2% 98.4% 97.6% 100.0% 97.8% 

No comments 5 2 3 0 10 

4.0% 1.6% 2.4% .0% 2.0% 

Not agreed 1 0 0 0 1 

.8% .0% .0% .0% .2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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Among the service holders 100% agreed that tendency of eve teasing has increased through use 

of MP which is supported by large number  

of respondents (95-98%) in other categories.  

 

All respondents’ opined that comparatively female are mostly sufferer from unexpected call 

/mobile teasing than the male. Four out of five adolescent girls said that they themselves used to 

solve such type of problem without informing their parents. Mostly unexpected mobile call 

bothered them during their resting time. They said that the cell phone operator should inaugurate 

free services to block these irritating incoming calls. Currently the call block services of the 

operators are costly enough. The respondents’ said that the cell phone subscribers do not get any 

orientation on cell phone usage from the family and/or from the educational institutions. (FGD) 

  

h. Increasing the tendency of unnecessary miss call  
 

High (91-95%) percentages of respondents from all four categories agree that there is increasing 

tendency of unnecessary miss calls. Only 23 respondents replied negatively. 

  

i. Develop complicacy in personal/family relation  

 

Three fourth of the respondents uniformly in all categories agreed that expansion of CP in some 

cases creating misunderstanding and complicacy in personal and family life. 

 

Hossain is a businessman. His wife lima comes from a large extended family. She is also very 

social. As such, she receives and make lots of call daily. Some time even at night she is talking 

with someone over CP. This irritates her husband. As such there is often conflict between them. 
(case study)   
 

j. Increasing the tendency of indecent behavior in public place  
 

Table: 16 
 

Increasing the tendency 

of indecent behavior in 

public place 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 101 92 111 95 399 

80.8% 73.6% 88.8% 76.0% 79.8% 

No comments 12 20 13 18 63 

9.6% 16.0% 10.4% 14.4% 12.6% 

Not agreed 12 13 1 12 38 

9.6% 10.4% .8% 9.6% 7.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Eighty nine percent business people and 81% students responded positively towards increase 

tendency of indecent behavior in public places as an effect of expansion of CP.  Also three fourth 

of the homemaker and business people have the same opinion.  
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CP is commonly own by people both in urban and rural areas and belonging to different classes. 

Like other land phone, CP is not limited as possession of the rich and well to do.   Ownership of 

CP is a symbol of power and privilege of common people who  are sometime breaking 

traditional behavior pattern of acting as subordinate to social elites. 

 

2.4.5. Accompanying cell phone gives a feeling of security  

Table: 17 

 
Using cell phone build 

up security 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 97 108 102 94 401 

77.6% 86.4% 81.6% 75.2% 80.2% 

No comments 11 8 6 8 33 

8.8% 6.4% 4.8% 6.4% 6.6% 

Not agreed 17 9 17 23 66 

13.6% 7.2% 13.6% 18.4% 13.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Out of total respondents 80% think that accompanying cell phone gives a feeling of security. 

Mostly homemaker (86%) agreed with this statement followed by business people (82%). Home 

makers being women are more susceptible to various unsecured situation and also comparatively 

easy access to family members especially children and spouse through CP gives them feeling of 

security. Business people generally dealing with large amount of fund may also be porn to 

unsecured position. 

  

2.4.6.Using cell phone maintain interpersonal communication  

 

Respondents from all four categories highly support the statement that CP facilitates in 

maintaining  interpersonal communication. 

 

2.4.7 Using cell phone build proficiency  

 

Out of total respondents 81% agreed that using cell phone assist in increasing proficiency in 

efficient delivery of responsibilities, especially service holders (87%) and business people (87%) 

who continuously communicate with their clients to follow up programs.      

 

Ms. Rafayet Ara is a housewife and involve in a cooperative society where all 40 members are 

female. Most of the society members are small and medium handicraft garments entrepreneur. 

Earlier they directly interacted with the customer and ship-owners to receive selling order.  

Hence, they had to invest a lot of time to convince the customer. As a result they could not 

provide much more time to increase their production level. But when they started to use the cell 

phone they communicated quickly with the customer and received order from them. Gradually 

their business area expanded. Presently all entrepreneurs are able to provide more time to 

increase their production level (Case study) 

2.4.8.Feeling lost without cell phone  
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Out of total respondents 71% disagree with the statement that they will feel lost without cell 

phone (Contradictory with other responses), especially professionals (80%) which is followed by 

business people (70%) , students (69%), and home makers (66%).  

 

2.4.9. Excessive using of cell phone cause health hazard  

 

 Sixty six percent total respondents including service holders (70%), students (66%), business 

people (65%) and home makers (62%) agree that excessive using of cell phone cause health 

hazard. The percentage of respondents who do not agree is only 16%. This shows that 

considerable percentage of respondents have knowledge about health hazards in excessive use of 

cell phone.  

 

2.4.10. Preference of talking over night 

 

Table: 18 

 
Preference of 

talking over night 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 70 3 10 14 97 

56.0% 2.4% 8.0% 11.2% 19.4% 

No 44 110 96 100 350 

35.2% 88.0% 76.8% 80.0% 70.0% 

No comment 11 12 19 11 53 

8.8% 9.6% 15.2% 8.8% 10.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Large percentage of home makers (88%), service holders (80%) and business people (77%) do 

not prefer to converse at night disturbing their sleep. Only certain percentage of students (56%) 

would like to talk over night. As such deal offered by various CP companies is mainly applicable 

to students.  
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2.4.11. Reaction of calling people after midnight  

 

Table: 19 

 
Reaction of calling 

people after 

midnight 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Interference of 

personal time 

39 88 45 70 242 

31.2% 70.4% 36.0% 56.0% 48.4% 

Anti human rights 3 8 7 5 23 

2.4% 6.4% 5.6% 4.0% 4.6% 

It's not misdeed 80 28 73 49 230 

64.0% 22.4% 58.4% 39.2% 46.0% 

Others 3 1 0 1 5 

2.4% .8% .0% .8% 1.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

77% homemakers and 60% service holders considers calling people after midnight is 

interference of personal time of others and violation of human rights. Where as 64% students and 

58% businessman do not consider this as improper. 

 

2.4.12.  SMS as  alternative of letter  

 

Two third (65%) of the total respondents said that  SMS cannot be an alternative to letters which 

is largely (70-72%) supported by businessman and service holders, followed by homemaker 

(65%). However 46% students who comparatively use CP more said that SMS can be an 

alternative to letter writing. 

 

2.4.13. Using cell phone spread your circle  

 

Among total respondents 71% agrees that using CP spread one’s circle of acquaintance. This 

statement is supported by 86% businessman, 79% students and 77% service holders. Only 58% 

home makers does not agree. 

  

2.4.14. Using cell phone increasing social communication  
 

Most (93 to 98%) of the professional in all four categories support the statement that using cell 

phone increases social communication. 
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2.4.15. Using cell phone enriching knowledge 

  

Table: 20 

  

Using cell phone 

enriching knowledge 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 

Yes 

104 64 97 94 359 

83.2% 51.2% 77.6% 75.2% 71.8% 

No 21 61 28 31 141 

16.8% 48.8% 22.4% 24.8% 28.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

Out of four categories of respondents 83% students agree that use of CP enriches information 

and knowledge base which is followed by businessman (78%) and service holders (75%). 

Among the homemakers nearly 50% do not agree with the statement because only few of them 

can use internet and information and entertainment features provided by the telephone carriers.  

 

2.4.16. Cell phone have seized personal time  

 

Nearly three fourth (70-73%) of all categories of respondents think that use of CP take up 

substantial amount of their personal time. 

 

2.4.17. Pretend using CP to avoid other people   

 

Substantial percentage (76%) of respondents, especially homemakers (94%) do not agree with 

the statement that in order to avoiding someone they pretend using CP to show that they are 

busy. However, 37% students and 28% businessman agreed that they do it. Female students 

waiting alone for a friend or relative outside home or waiting for a bus attracts attention of some 

un-scrupulous elements. In order to avoid them they pretend that they are busy talking to some 

one. 

 

2.4.19.Get annoyed because of someone around talking through CP in loud 

voice(Earsplitting talking through cell phone making annoyed)  

 

Most (90-94%) of the respondents in the categories of homemakers, service holders and students 

said that they get annoyed when someone in and around them speaks over CP in loud voice. Also 

in case of businessman 78% responded that it annoy them when someone in and around them 

talk loudly while speaking over CP.   

  

2.4.20. Respondents’ concern about people around getting annoyed while he/she talking 

over CP  

 

Around three fourth (77-72%) of the respondents in the category of homemaker, student and 

service holder said that they are conscious about not to annoy people around while talking over 

CP. Whereas 45% businessman said they are not that concern and do not care much whether 

people around gets annoyed or not.  
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2.4.21. Privacy of the data stored data in cell phone  

 

All four categories of respondents such as students (98%), service holder (93%), homemakers 

(82%) and businessman (82%) consider data stored in CP is totally or moderately personal.   

  

2.4.22. Interest of buying  more expensive cell phone rather than present  
 

Sixty nine percent students expressed their interest to buy more expensive CP than the preset one 

which is followed by businessman (52%), and service holder (46%). Two third of the 

homemaker are not interested to buy more expensive CP. It may be that because they generally 

use CP to call others which does not require expensive CP with many options, they are 

economical and since they do not go to outside home much, they are not in competition with 

others having fancy CPs .  

 

2.4.23. Cell phone is the indicator of social status  

 

Around three fourth of the respondents in the category of student (70%), homemaker (75%), and 

service holder (74%) do not agree that possessing CP is a status symbol. Substantial percentage 

of businessman also does not think it is a status symbol. 

  

2.4.24. Problems faced due to use of CP  

Out of total responses 77% identified  unnecessary cal/sms/miss call  as a problem causing 

disturbance which is followed by calls received while busy with work and disruption of plans.  

Among the students 57% think that excessive watchfulness  of parents using CP is a problem. 

 

2.4.25. Social harassment is increasing through excessive using of cell phone 

 

High percentage of respondents in all four categories such as students (89%), homemaker (80%), 

businessman (73%) and service holders (86%) agree that l social harassment is increasing 

through excessive using of cell phone. 
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2.4.26. Factor contributing in increasing incidence of social disturbance due to CP  

 

Table: 21 

 
 Profession of the respondents  

Factor contributing in  

increasing  incidence of 

social disturbance due to 

CP 

Student Homemaker Businessman Service holder Total 

CP users are misguided due 

to ambiguous  offer by 

Mobile operators. 

59 43 59 47 218 

52.7 43.0 64.8 52.3 52.9 

Telling lie through cell 

phone has become a 

common phenomenon 

89 70 66 87 312 

79.5 70.0 72.5 79.8 75.7 

Harassment of  people 

through unnecessary 

miscall 

90 87 66 83 326 

80.4 87.0 72.5 76.1 79.1 

Misuse of free sms 55 44 39 54 192 

49.1 44.0 42.9 49.5 46.6 

Misuse of free talk time 58 54 42 58 212 

51.8 54.0 46.2 53.2 51.5 

Low call rate provoke 

young generation for crime 

56 59 51 61 227 

50.0 59.0 56.0 56.0 55.1 

Annoyance due to  phone 

call during off-peak hour  

46 48 53 54 201 

41.1 48.0 58.2 49.5 48.8 

 

Out of seven factors contributing in increasing incidence of social disturbance due to CP, 

harassment of  people through unnecessary miscall (79%) and increased incidence of  telling lie 

through cell phone (76%) has been rated high. Responses from all four categories of respondents 

also scored these statements high. However, responses on other factors such as Low call rate 

provoke young generation for crime (55%), CP users are misguided due to ambiguous  offer by 

Mobile operators (53%), misuse of free talk time (52%) also scored moderately high as causes of 

social disturbance due to use of CP. 
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2.5 Recommendations 
 
 

1. Creating awareness and positive attitude about use of  CP, especially among youths. 

2. Not to consider CP as social status. 

3. CP should be used only to maintain contacts. 

4. Tendency of telling lies over CP should be abandoned. 

5. Should not talk at late night (without sleep), Day call rate should be reduced and night 

call rate should be increased. 

6. Should not misuse free talk/SMS time, free talk time/SMS by CP companies should be 

stopped. Unnecessary use of call/gossip /SMS should be stopped. 

7. Conscious about not to use high ring tone, not to use offensive ring tone. 

8. Not to disturb some one especially girls/women by CP. There should be law to prevent 

such incidence. 

9. Fexi-load shop keepers should be warned not to give girls/women’s CP numbers to 

others. 

10. Be conscious of not to cause inconvenience to others. 

11. Not to make miss calls to disturb some one.  

12. Not to disturb some one with repeated call when he or she is busy. 

13. Not to call unknown people/number especially at night  in order to disturb. 

14. Should not talk loudly or listen to high sound music over CP.  

15. CP should be kept in silent mode in a class/ hospital/work place.  

16. While calling some one should consider time of calling such as rest or prayer time of the 

receiver.  

17. Not to use abusive language during CP conversation, try to be courteous while talking 

over CP. 

18. Avoid speaking in a CP in public place/ talk gently in a public place.  

19. Not to misuse money/spend money for CP use beyond their means. 

20. CP call rate should be enhanced in order to reduce number of calls made 

21. Not to use CP while driving or crossing road 

22. Purchase of Sim card should not be allowed without registration number 

23. CP users should be controlled by a socially recognized institution. 

24. CP companies should be made aware of social implications of various offers they make. 

25. Age of CP users should be restricted. Use of CP by under age (18 years and below) 

children should not be allowed.  

26. One should not use more than one sim 

27. Organize movement against unjustified offer of the CP companies 

28. Call block service should be improved 

29. CP companies should play positive role in preventing unacceptable social behavior. 

30. Taking photographs by CP especially without consent of the person being photographed 

should be discouraged. Not to use pornography or foul language in CP. 

31. Not to publicize personal information/photograph through CP 

32. Not to be addicted in use of CP 

33. Not to attach CP continuously to the ear 

34. One should exercise commonsense in use of CP  

35. CP should be considered as a necessary tool to meet the need 
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36. Too much or unnecessary talk should be avoided. 

37. Every technology has both good and bad side; we have to accept both good and bad side. 

38. Excessive checking by the guardians should be stopped (students) 
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Annex 1 
 

 
 

†Wg‡µwmIqvP 
7, mvwK©U nvDR †ivW, XvKv 1000 

†dvb : 9344225-6,  9330405 

Expansion of Cell Phone and Behavioral Change in Interpersonal Communication 

 
(Avgiv †Wg‡µwmIqv‡Pi c¶ †_‡K G‡mwQ| GwU GKwU wk¶v, mvgvwRK I M‡elYvg~jK †emiKvix Dbœqb cÖwZôvb| †`‡ki 
wewfbœ Av_©-mvgvwRK Bm ÿ wb‡q cÖwZôvbwU wbqwgZ M‡elYv K‡i  _v‡K| cªwZôvbwU MYcÖRvZš¿x evsjv‡`k miKv‡ii cwiKíbv 
wefv‡Mi Aaxb mvgvwRK weÁvb M‡elYv cwil‡`i mv‡_ †hŠ_ D‡`¨‡M ‡mj †dv‡bi we¯—vi I Avš—-e¨w³K m¤ú‡K©i 
cwieZ©b wel‡q GKwU M‡elYv Ki‡Z P‡j‡Q| Avgiv Avkv Kwi G wel‡q cÖ‡qvRbxq Z_¨ Avcwb w`‡Z cvi‡eb| Avcbvi 
gZvgZ Avgv‡`i M‡elbvi Rb¨ AZ¨š— g~j¨evb| AbyMÖn K‡i m¤ú~Y© †Lvjv g‡b Avcwb Avcbvi gZvgZ w`b| D‡jL¨ 
Avcbvi KvQ †_‡K msM„nxZ Z_¨ ïaygvÎ M‡elYvi Kv‡R e¨eüZ n‡e| Avgiv cÖwZôv‡bi c¶ †_‡K Avcbvi gZvg‡Zi mKj 
cÖKvi †MvcbxqZv i¶vi wbðqZv w`w”Q| 

 
e¨w³MZ I cvwievwiK Z_¨:  
 
1. bvg: 
 
2. eZ©gvb wVKvbv: 
 
3. wj½:    � bvix      � cyi“l 
 
4. ‰eevwnK Ae ’̄v:  � weevwnZ  � AweevwnZ 
 
5. Avcbvi †ckv wK:          � QvÎ            � M„wnbx           � e¨emvqx         � †ckvRxwe 
 
†gvevBj †dvb e¨envi msµvš— Z_¨ 
 
cÖÖkœ: 6.  Avcwb KZ w`b a‡i †gvevBj e¨envi Ki‡Qb? 
 
DËi: � 2 eQ‡ii Kg  � 2-3  eQi  � 4-5 eQi  � 5 eQ‡ii †ewk 
 
cÖkœ :7. Avcwb †Kb †gvevBj †dvb e¨envi Ki‡Qb? 
DËi: �  †gvevBj †dvb ˆ`bw›`b Rxe‡bi GKwU Ask 

�  mevi mv‡_ †hvMv‡hvM ivLvi Rb¨     
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�  wbivcËvi Rb¨        
�  mvkªqx †hvMv‡hvM gva¨g     
�  †jLvcov / Kv‡Ri cÖ‡hvR‡b 
�  Avgvi Av‡kcv‡ki mevi †gvevBj Av‡Q ZvB    
�  Avgvi evev-gv A_ev eÜziv wKb‡Z e‡j‡Q ZvB   
� Ab¨vb¨ (wbw ©̀ó Ki“b).....................   
 

cÖkœ : 8.  †K Avcbvi Rb¨ †gvevBj (†mU I ms‡hvM) µq K‡i‡Qb? 
 
DËi  : � evev/gv   �eo fvB/†evb �eÜz/evÜex  �wb‡R  
        
         � †cÖwgK/†cÖwgKv  � ¯̂vgx/ ¿̄x          � Ab¨vb¨ (wbw ©̀ó Ki“b).......................... 
 
cÖkœ:9.  Avcwb GLb ch©š— KqwU †gvevBj †dvb †mU e¨envi Ki‡Qb? 
DËi:       
 
 
 
 
 
 
cÖkœ: 10. Avcwb GLb ch©š— KqwU wmg e¨envi Ki‡Qb? 
 
DËi: 
†Kv¤úvwbi ms‡hv†Mi bvg msL¨v ‡iwR‡÷ªkb (Kvi bv‡g) 
� wRwc   
� evsjvwjsK    
� GK‡Uj   
� wmwU‡mj    
� Iqvwi`   
� †UwjUK   
 
cÖkœ: 11. G‡Ki AwaK wmg e¨env‡ii Kvib | 
DËi:  

1.  
2.  
3.  
4.  

†Kv¤úvwb g‡Wj b¤̂i ‡mU msL¨v 
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5.  
cÖkœ: 12. †Kvb ai‡bi ms‡hvM e¨envi Ki‡Qb? 
 

DËi:     � wcÖ-‡cBW                � †cvó-‡cBW    � DfqB  
 
 
cÖkœ: 13. †gvevB‡ji Kj eve` AvbygvwbK gvwmK LiP KZ?   
 
hw` wcÖ-‡cBW ms‡hvM nq Ñ               

 
A_ev 

hw` †cvó-‡cBW ms‡hvM nq              
• 300 UvKvÕi Kg 
• 300-500 UvKv 
• 500-1,000 UvKv 
• 1,000 UvKvÕi †ewk 

• 500 UvKvi Kg 
• 500-700 UvKv 
• 700-1000 UvKv 
• 1000-1500 UvKv 
• 1500 UvKvi †ewk 

Li‡Pi Drm-  
• wb‡R 
• evev-gv 
• eo fvB-‡evb 
• ¯̂vgx/ ¿̄x 
• Ab¨vb¨ (wbw ©̀ó Ki“b).................. 
 
cÖkœ: 14. †gvevBj †dv‡bi LiP enb Ki‡Z wM‡q Avcbvi ‰`bw›`b †Kvb Pvwn`v †gUv‡Z Amyweav n‡”Q wK? 
DËi:        � n üv       � bv 
 
cÖkœ: 15. †gvevBj †dv‡bi LiP‡K Avcbvi AcPq g‡b nq wK? 
 
DËi:         � n üv        � bv 
 
cÖkœ: 16. mvivw`‡b AvbygvwbK KqwU †dvb Kj K‡i _v‡Kb? 
 
DËi :               wU             
 
cÖkœ: 17. mvivw`‡b AvbygvwbK KqwU †dvb Kj ‡c‡q _v‡Kb? 
 
DËi :                wU 
 
cÖkœ: 18. mvavibZ Kvi KvQ †_‡K †ewk †dvb †c‡q _v‡Kb? 
 
DËi : � AwffveK/ AvZ¥xq � e¨vemv m¤úwK©Z  � eÜz-evÜe  � mncvVx 
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         � ‡cÖwgK/†cÖwgKv �mnKgx©                  �Ab¨vb¨ (wbw`©ó Ki“b)............. 
 
cÖkœ: 19. mvavibZ Kv‡K †ekx †dvb K‡i _v‡Kb? 
 
DËi : � AwffveK/ AvZ¥xq � e¨vemv m¤úwK©Z  � eÜz-evÜe  � mncvVx 
         � ‡cÖwgK/†cÖwgKv �mnKgx©                  �Ab¨vb¨ (wbw`©ó Ki“b)............. 
cÖkœ: 20. mvavibZ Avcwb †gvevBj †dv‡bi †Kvb †Kvb myweav ¸‡jv ‡ewk e¨envi K‡ib? 
DËi:  

e¨envi memgqB cÖvqB gv‡S gv‡S Lye Kg GK`g bv 
mvavib Kj      
Gm Gg Gm      
Gg Gg Gm      
†Mgm&      
‡iwWI      
K¨v‡giv      
B›Uvi‡bU      
Gg.wc.w_ª †c−qvi      
Nwo †`Lv/A¨vjvg©      
Ab¨vb¨      

 
‡gvevBj †dvb e¨envi Gi cwi‡ekMZ cÖfve 
 
cÖkœ: 21. Avcwb wK D”P¯̂‡ii wis‡Uvb e¨envi K‡ib? 
 
DËi:            � n üv          � bv 
 
cÖkœ: 22. D”P¯̂‡i wis‡Uvb e¨envi Rb¯̂v‡_© weNœ N‡U e‡j g‡b K‡ib wK ? 
  
DËi:            � n üv          � bv 
 
cÖkœ: 23. K¬v‡m/Kg©̄ ’‡j/ M„n ’̄vjx Kv‡R G _vKvi mgq †dvb evR‡jÑ  
 
DËi:  � †dvb awi     � †dvb awibv � †dvb eÜ ivwL � wis †Uvb eÜ ivwL 

 
� Ab¨vb¨ (wbw ©̀ó Ki“b).........  
 

cÖkœ: 24. mvavibZ Avcwb †Kv_vq †dvb e¨envi Kiv †_‡K weiZ _v‡Kb? 
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DËi:    � evwo‡Z        � cwien‡b  � kwcs g‡j                          
� nvmcvZv‡j          � Kg©̄ ’‡j                � K¬v‡m       � ‡Kv_vI bv         
 
cÖkœ: 25. K¬v‡m/Kg©̄ ’‡j ‡gvevBj mvB‡j›U †Rvb _vKv DwPZ e‡j g‡b K‡ib wK?  
 
DËi: � n üv   � bv 
 
cÖkœ: 26.Kv‡iv mv‡_ K_v ejvi mgq †dvb Avm‡j Avcwb wK K_v ejv _vwg‡q ‡dvb a‡ib? 
 
DËi:         � KL‡bv bq            � gv‡Sgv‡S             � memgq             � mvavibZ bv   
 
‡gvevBj †dvb e¨envi Gi g~j¨‡evaMZ cwieZ©b hvPvB 
 
cÖkœ:27. ‡gvevBj †dv‡bi e¨envi Avgv‡`i mgv‡Ri wPivqZ g~j¨‡ev‡ai †¶‡Î cwieZ©b G‡b‡Q e‡j 
A‡b‡K g‡b K‡i _v‡Kb| GB cwieZ©b wel‡q Avcbvi gZvgZ w`b - 
 
K) wg_¨v ejvi cÖebZv e„w× cv‡”Q-      � m¤ú~Y© GKgZ    � wKQyUv GKgZ   � gš—e¨ †bB     � 
GKgZ bB     � †gv‡UI GKgZ bB 
 
L) c‡Y©v Qwe †`Lvi cÖebZv e„w× cv‡”Q-      � m¤ú~Y© GKgZ      � wKQyUv GKgZ     � gš—e¨ †bB   
� GKgZ bB     � †gv‡UI GKgZ bB 
 
M) e¨w³MZ I †Mvcbxq Z_¨/Qwei cÖPvi evo‡Q-         � m¤ú~Y© GKgZ         � wKQyUv GKgZ     � 
gš—e¨ †bB � GKgZ bB      � †gv‡UI GKgZ bB 
 
N) AwZwi³ K_v ejvi Af¨vm ˆZix n‡q‡Q-       � m¤ú~Y© GKgZ     � wKQyUv GKgZ             � 
gš—e¨ †bB    �  GKgZ bB     � †gv‡UI GKgZ bB 
 
O) evsjv Bs‡iRx wgwk‡q K_v ejvi cÖebZv †e‡o‡Q-      � m¤ú~Y© GKgZ      � wKQyUv GKgZ      � 
gš—e¨ †bB � GKgZ bB      � †gv‡UI GKgZ bB 
 
P) †dv‡b wW÷ve© Kivi cÖebZv †e‡o‡Q-     � m¤ú~Y© GKgZ          � wKQyUv GKgZ              � 
gš—e¨ †bB     � GKgZ bB       � †gv‡UI GKgZ bB 
 
Q) †g‡q‡`i DË³ Kivi cÖebZv †e‡o‡Q -        � m¤ú~Y© GKgZ       � wKQyUv GKgZ               � 
gš—e¨ †bB � GKgZ bB       � †gv‡UI GKgZ bB 
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R) AcÖ‡qvR‡b wgmKj ‡`qvi cÖebZv evo‡Q-          � m¤ú~Y© GKgZ       � wKQyUv GKgZ         � 
gš—e¨ †bB � GKgZ bB        � †gv‡UI GKgZ bB 
 
S) e¨w³MZ/cvwievwiK m¤ú‡K©i RwUjZv ˆZix n‡”Q-      � m¤ú~Y© GKgZ        � wKQyUv GKgZ      
� gš—e¨ †bB � GKgZ bB        � †gv‡UI GKgZ bB 
 
T) Db¥y³ ’̄v‡b Am`vPviY cÖebZv evo‡Q-         � m¤ú~Y© GKgZ          � wKQyUv GKgZ           � 
gš—e¨ †bB � GKgZ bB         � †gv‡UI GKgZ bB 
 
 
 
‡gvevBj †dvb e¨enviKvixi `„wófw½ 
 
28. A‡b‡K g‡b K‡ib ‡mj †dvb cÖhyw³i e¨envi Avgv‡`i ‰`bw›`b Rxe‡bi wKQy wel‡qi cÖwZ wek¦vm ˆZix 
n‡h‡Q GB wel‡q Avcbvi gZvgZ w`b - 

K) cÖkœ: Avcwb wK g‡b K‡ib †mj‡dvb e¨env‡ii Kvi‡b Avcwb wbivc`| 

DËi:     � m¤ú~Y© GKgZ       � wKQyUv GKgZ     � gš—e¨ †bB      � GKgZ bB      � †gv‡UI 
GKgZ bB 

L) cÖkœ: Avcwb wK g‡b K‡ib †mj †dvb gvby‡li mv‡_ Avcbvi †hvM‡hvM i¶v K‡i Pj‡Q| 

DËi:    � m¤ú~Y© GKgZ        � wKQyUv GKgZ       � gš—e¨ †bB      � GKgZ bB        � 
†gv‡UI GKgZ bB 

M) cÖkœ: Avcwb wK g‡b K‡ib †mj †dvb gvbyl‡K `¶Zvi mv‡_ `vwqZ¡ cvj‡b mnvqK nq| 

DËi:     � m¤ú~Y© GKgZ        � wKQyUv GKgZ         � gš—e¨ †bB      � GKgZ bB     � 
†gv‡UI GKgZ bB 

N) cÖkœ: Avcbvi wK g‡b nq †mj †dvb Qvov Avcwb nvwi‡q hv‡eb| 

DËi:      � m¤ú~Y© GKgZ      � wKQyUv GKgZ      � gš—e¨ †bB      � GKgZ bB      � †gv‡UI 
GKgZ bB 

O) cÖkœ: Avcwb wK g‡b K‡ib AZ¨vwaK †mj †dv‡bi e¨envi ¯̂v ’̄̈  SzwK ˆZix Ki‡Q| 

DËi:     � m¤ú~Y© GKgZ       � wKQyUv GKgZ      � gš—e¨ †bB       � GKgZ bB      � 
†gv‡UI GKgZ bB 

 
cÖkœ: 29. Avcwb  ivZ †R‡M K_v ej‡Z cQ›` K‡ib wK? 
 
DËi:      � n üv   � bv             � gš—e¨ †bB 
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cÖkœ: 30. KvD‡K ivZ 12 Uvi ci †dvb Kiv‡K Avcwb Kxfv‡e †b‡eb? 
 
DËi:   � Zvi e¨w³MZ mg‡q n¯—‡¶c   � gvbevwaKvi cwicš’x 

 
� G‡Z Aciva †bB    � Ab¨vb¨ (D‡j−L Ki“b)....................... 

 
cÖkœ: 31. ‡gvevBj ‡dvb e¨env‡ii c~‡e© Avcwb †Kvb gva¨‡g †hvMv‡hvM Ki‡Zb? 
 
DËi:     � wPwV � j¨vÛ †dvb         �†UwjMÖvg         � Ab¨vb¨ (wbw ©̀ó Ki“b)...............   
 
cÖkœ: 32. Avcwb †kl K‡e wPwV wj‡L‡Qb? 
 
DËi: 
cÖkœ: 33. Gm.Gg.Gm †K wPwV †jLvi weKí g‡b K‡ib wK? 
 
DËi:      � n üv   � bv 
 
cÖkœ: 34. Avcwb wK g‡b K‡ib †gvevBj †dvb e¨envi Kivi Kvi‡b Avcbvi cwiP‡qi MwÛ †e‡o‡Q ? 
 
DËi:      � n üv   � bv 
 
cÖkœ: 35. Avcwb wK g‡b K‡ib †gvevBj †dvb e¨envi Kivi d‡j Avcbvi mvgvwRK †hvMv‡hvM c~‡e©i 
PvB‡Z e„w× †c‡q‡Q? 
 
DËi:      � n üv   � bv 
 
cÖkœ: 36. Avcwb wK g‡b K‡ib †gvevBj †dvb e¨envi Kivi Kvi‡b Avcwb Z_¨/Ávb mg„× n‡”Qb? 
 
DËi:      � n üv   � bv 
 
cÖkœ: 37. Avcwb wK g‡b K‡ib †gvevBj †dvb gvby‡li e¨w³MZ mgq‡K †K‡o wb‡q‡Q? 
 
DËi:   � n¨vu           � bv           � gv‡S gv‡S      � Ab¨vb¨ (wbw ©̀ó 
Ki“b).................. 
 
cÖkœ: 38. Avcwb wK Ab¨ gvbyl‡K Gwo‡q hvIqvi Rb¨ †gvevB‡j K_v ejvi fvb K‡ib? 
 
DËi:     � n¨vu         � bv            � gv‡S gv‡S        � Ab¨vb¨ (wbw ©̀ó Ki“b)................... 
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cÖkœ: 39.Ab¨ †KD †dv‡b D”P¯̂‡i K_v ej‡j wei³ nb wK? 
 
DËi:       � nu¨v  � bv 
 
cÖkœ: 40. Avcwb wb‡R †dv‡b K_v ejvi mgq A‡b¨ wei³ nq wKbv GB welqwU wKfv‡e †`‡Lb? 
 
DËi:       � wKQy g‡b Kwibv      � mZK© †_‡K K_v ewj      � me mgq †Lqvj Kwibv 
 
cÖkœ : 41. Avcwb mvavibZ †gvevBj †dv‡b Kx Kx Z_¨ msi¶Y K‡ib?  
 
DËi:  � bvg-wVKvbv-‡dvb b¤̂i  � Mvb  � Qwe  � wfwWI   
        � Gm Gg Gm   � †Mgm&   � Ab¨vb¨ (wbw ©̀ó Ki“b).................... 
 
cÖkœ : 42. †gvevBj †dvb e¨env‡ii c~‡e© wKfv‡e Z_¨ msi¶Y Ki‡Zb?  

1. 
2. 
3. 
4. 
5. 

 
cÖkœ: 43. †gvevBj †dv‡b msiw¶Z Z_¨mg~n †K Avcwb KZUv e¨w³MZ e‡j g‡b K‡ib? 
 
DËi:   � G‡Kev‡iB e¨w³MZ  � wKQzUv e¨w³MZ  � G‡Kev‡iB e¨w³MZ bv 
 
cÖkœ: 44. Avcbvi eZ©gvb †dvb †m‡Ui †P‡q `vwg †dvb †mU wKb‡Z B‡”Q K‡i wK? 
 
DËi:       � nu¨v      � bv 
 
cÖkœ: 45. †gvevBj ‡dvb †mU gvby‡li mvgvwRK gh©v`vi wb`k©b g‡b K‡ib wK| 
 
DËi:        � nu¨v      � bv  
 
cÖkœ: 46. AcÖ‡qvRbxq †dvb Kj Gwo‡q hvevi Rb¨ Avcwb Kx K‡ib? 
 
DËi: � †dvb awibv  � Kj e−K Kwi  � †dvb eÜ ivwL � jvBb ‡K‡U w`B     
� Ab¨vb¨ (wbw ©̀ó Ki“b)............. 
 
cÖkœ: 47. †gvevBj †dvb e¨env‡ii Kvi‡Y Avcwb Kx Kx mgm¨vi m¤§yLxb n‡q‡Qb e‡j g‡b K‡ib? 
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DËi:  � AbvKvw•LZ Kj/ Gm.Gg.Gm/ wgm Kj weiw³i KviY nq 
� Kv‡Ri mgq †dvb Kj weiw³i KviY n‡q ùvovq 

 � wbR¯̂ cwiKíbv‡K cwieZ©b K‡i 
� e¨vq eûj 
� AwffveK‡`i AwZwi³ m‡PZbZv 
� Ab¨vb¨ (wbw ©̀ó Ki“b)...................................... 

 
cÖkœ: 48. Avcwb wK g‡b K‡ib †gvevBj †dvb e¨envi e„w×i Kvi‡b mvgvwRK nqivwbg~jK NUbv e„w× 
†c‡q‡Q? 
 
DËi:       � n¨vu   � bv         � †f‡e †`wLwb 
 
(DËi Õn¨vuÕ n‡j ) 
 
cÖkœ: 49. Avcbvi Rvbv g‡Z wK wK fv‡e mvgvwRK nqivwbg~jK NUbv e„w× cv‡”Q? 
 
DËi:   � A‡bK mgq †Kv¤úvwb KZ…©K cÖ̀ Ë myweavi mwVK e¨vL¨v bv †`Iqvq gvbyl cÖZvwiZ nq| 

� †gvevBj †dv‡b wg_¨v ejv GKwU ms¯‹…wZ n‡q ùvwo‡q‡Q 
� AcÖ‡qvR‡b gvbyl‡K wgm Kj w`‡q nqivwb Kiv 
� wd« Gm.Gg.Gm Gi Ace¨envi 
� wd« UK UvB‡gi Ace¨envi 
� Kg Kj †iU nIqvi Kvi‡b hye mgvR Acivag~jK Kg©Kv‡Û Rwo‡q c‡i 
� Ad wcK AvIqv‡i wekªv‡gi mgq Kj G‡m wei³ K‡i 
� Ab¨vb¨ (wbw ©̀ó Ki“b)....................................... 

 
 
cÖkœ: 50. †gvevBj †dvb e¨envi †K mvgvwRKfv‡e MªnY‡hvM¨ Ki‡Z e¨enviKvixi †Kvb †Kvb AvPiYMZ 
cwieZ©b cÖ‡qvRb e‡j Avcwb g‡b K‡ib| 
 
DËi: 1.       2. 

2.                                                           4. 
 

GZ¶Y ‰ah©̈  a‡i mgq †`qvi Rb¨ Avcbv‡K ab¨ev`| 
 
 

mv¶vrKvi MÖnYKvixi bvg :               ¯̂v¶i I ZvwiL: 
. . . . . . . . . . . . . . . . .              . . . . . . . . . . . . . . . 
    

DËicÎ hvPvB Kvixi bvg :                                                        ¯̂v¶i I ZvwiL: 
. . . . . . . . . . . .              . . . . . . . . . . . . . . . 
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Annex 2 
  

Tables 
 
 
 

6. Time period of using cell phone * Profession of the respondents 
 
Time period of using 
cell phone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

less than 2 year 
  

14 12 6 1 33 

11.2% 9.6% 4.8% .8% 6.6% 

2-3 year 23 28 7 9 67 

18.4% 22.4% 5.6% 7.2% 13.4% 

4-5 year 48 28 27 41 144 

38.4% 22.4% 21.6% 32.8% 28.8% 

above 5 year 40 57 85 74 256 

32.0% 45.6% 68.0% 59.2% 51.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 
 

7. Reason for use of CP *   Profession of the respondents 
 

 Profession of the respondents  

Reason for Use of CP Student Homemaker Businessman Service holder Total 

Cell phone is the part of 
daily life 

43   33 35 45 156 

34.4   26.4 28.0 36.0 31.2 

To keep contact with 
everyone 

101 115 117 115 448 

80.8 92.0 93.6 92.0 89.6 

For safety            27 44 19 21 111 
21.6 35.2 15.2 16.8 22.2 

Economical communicative 
media 

20 23 25 18 86 

16.0 18.4 20.0 14.4 17.2 

Study / work purpose 76 19 87 75 256 

60.8 15.2 69.6 60.0 51.4 

Everybody around me has 
cell phone 

15 5 2 3 25 

12.0 4.0 1.6 2.4 5.0 

Parents/friends told to buy 3 0 0 0 3 

2.4 .0 .0 .0 2.4 
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Q8.Person who purchase Cell Phone for You * Profession of the respondents  
 

 Profession of the respondents  

Person who purchase 
Cell Phone for You 

Student Homemaker Businessman Service holder Total  

Parents 80 21 4 19 124 

64.0% 16.8% 3.2% 15.2% 24.8% 

Siblings 24 4 6 6 40 

19.2% 3.2% 4.8% 4.8% 8.0% 

Friends 0 1 0 0 1 

.0% .8% .0% .0% .2% 

By own 12 8 108 88 216 

9.6% 6.4% 86.4% 70.4% 43.2% 

Lover 2 0 0 0 2 

1.6% .0% .0% .0% .4% 

Spouse 4 82 5 8 99 

3.2% 65.6% 4.0% 6.4% 19.8% 

Others 3 9 2 4 18 

2.4% 7.2% 1.6% 3.2% 3.6% 

Total 125 125 125 125 500 

 100.0% 100.0% 100.0% 100.0% 100.0% 

 

10.  Connections used by the respondents* status of registration 
  
Connections Registration status of the connection Total 

Registered No registration 

In their own name Others 

Count % Count % Count % Count % 

GP 263 80.7% 49 15.0% 14 4.3% 326 100.0% 

Banglalink 167 64.0% 63 24.1% 31 11.9% 261 100.0% 

Aktel/Robi 57 60.0% 33 34.7% 5 5.3% 95 100.0% 

Citycell 31 56.4% 20 36.4% 4 7.3% 55 100.0% 

Warid/Airtel 89 59.7% 41 27.5% 19 12.8% 149 100.0% 

Teletalk 21 55.3% 15 39.5% 2 5.3% 38 100.0% 

Total 628      924  
 

12. Types of Connection * Profession of the respondents  
 

 Profession of the respondents Total 

Types of 
Connection 

Student Homemaker Businessman Service holder   

Pre-paid 
  

124 125 98 94 441 

99.2% 100.0% 78.4% 75.2% 88.2% 

Post-paid 
  

1 0 18 6 25 

.8% .0% 14.4% 4.8% 5.0% 

Both 
  

0 0 9 25 34 

.0% .0% 7.2% 20.0% 6.8% 

Total 125 125 125 125 500 

 100.0% 100.0% 100.0% 100.0% 100.0% 
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13. Monthly expenditure for cell phone- pre paid * Profession of the respondents  
 

 Profession of the respondents  

Monthly expenditure 
for cell phone- pre 
paid 

Student Homemaker Businessman Service holder Total  

Less than 300 32 42 10 15 99 

25.8% 33.6% 9.3% 12.5% 20.8% 

300 to 500 56 55 22 50 183 

45.2% 44.0% 20.6% 41.7% 38.4% 

500 to 1000 28 22 50 35 135 

22.6% 17.6% 46.7% 29.2% 28.4% 

More than 1000 8 6 25 20 59 

6.5% 4.8% 23.4% 16.7% 12.4% 

Total 124 125 107 120 476 

 100.0% 100.0% 100.0% 100.0% 100.0% 

 

13. Monthly expenditure for cell phone- post paid * Profession of the respondents  
 Profession of the respondents  

Monthly expenditure for cell 
phone- post paid 
 

Student Businessman Service holder Total  

500 to 700 
  

1 0 1 2 

100.0% .0% 3.3% 3.5% 

700 to 1000 
  

0 3 12 15 

.0% 11.5% 40.0% 26.3% 

1000 to 1500 
  

0 7 5 12 

.0% 26.9% 16.7% 21.1% 

More than 1500 
  

0 16 12 28 

.0% 61.5% 40.0% 49.1% 

Total 1 26 30 57 

  100.0% 100.0% 100.0% 100.0% 

 

 
14. Cell phone expense curtails the demands of everyday need * Profession of the 
respondents 
 

  
Cell phone expense 
curtails the demands of 
everyday need 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

Yes 
  

23 6 14 11 54 

18.4% 4.8% 11.2% 8.8% 10.8% 

No 
  

102 119 111 114 446 

81.6% 95.2% 88.8% 91.2% 89.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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15. Cell Phone Expenses Seems to be wastage * Profession of the respondents 
 

  
Cell Phone Expenses 
Seems To Be Wastage 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

 
Yes 
  

20 16 8 12 56 

16.0% 12.8% 6.4% 9.6% 11.2% 

No 
  

105 109 117 113 444 

84.0% 87.2% 93.6% 90.4% 88.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

16. Number of calls made in a day * Profession of the respondents  
 

  Profession of the respondents  

Daily approximate 
dialed call 
 

Student Homemaker Businessman Service holder Total  

 1 to 10 call 87 111 44 61 303 

69.6% 88.8% 35.2% 48.8% 60.6% 

11 to 20 call 
  

30 13 62 44 149 

24.0% 10.4% 49.6% 35.2% 29.8% 

21 to 30 call 
  

6 1 17 16 40 

4.8% .8% 13.6% 12.8% 8.0% 

31 to 40 call 
  

1 0 1 2 4 

.8% .0% .8% 1.6% .8% 

41 to 50 call 
  

1 0 1 2 4 

.8% .0% .8% 1.6% .8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

17. Number of calls received in a day * Profession of the respondents  
 

  
Daily approximate 
received call 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

1 to 10 call 62 89 31 43 225 

49.6% 71.2% 24.8% 34.4% 45.0% 

11 to 20 call 55 34 60 54 203 

44.0% 27.2% 48.0% 43.2% 40.6% 

21 to 30 call 5 2 27 20 54 

4.0% 1.6% 21.6% 16.0% 10.8% 

31 to 40 call 2 0 6 5 13 

1.6% .0% 4.8% 4.0% 2.6% 

41 to 50 call 1 0 1 3 5 

.8% .0% .8% 2.4% 1.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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18. Person from whom most calls received by  profession of the respondents 
 

 Profession of the respondents  

Person from whom most calls 
received 

Student Homemaker Businessman Service holder Total 

Guardian/Relatives    76 110 58 58 302 

60.8 88.0 46.4 46.4 60.4 

Business related      0 0 106 4 110 

.0 .0 84.8 3.2 22.0 

Friends 85 25 38 58 206 

68.0 20.0 30.4 46.4 41.2 

Classmate 32 0 0 0 32 

25.6 .0 .0 .0 25.6 

Lover 48 0 6 12 66 

38.4 .0 4.8 9.6 13.2 

Colleagues 2 0 4 78 84 

1.6 .0 3.2 62.4 16.8 

Others 3 77 12 42 134 

2.4 61.6 9.6 33.6 26.8 
 

19. Most call made to person by Profession of the respondents 
 

 Profession of the respondents  

Most call made to person Student Homemaker Businessman Service holder Total 

Guardian/Relatives    46 112 62 74 294 

36.8 89.6 49.6 59.2 58.8 

Business related      0 0 103 2 105 

.0 .0 82.4 1.6 21.0 

Friends 82 24 28 57 191 

65.6 19.2 22.4 45.6 38.2 

Classmate 29 0 0 0 29 

23.2 .0 .0 .0 23.2 

Lover 47 0 5 13 65 

37.6 .0 4.0 10.4 13.0 

Colleagues 2 0 4 77 83 

1.6 .0 3.2 61.6 16.6 

Others 6 69 28 40 143 

4.8 55.2 22.4 32.0 28.6 
 

20. Use of various options by profession of the respondents 
 
 

20a. General call * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Genera
l call 
  

Always 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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20b. SMS * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

SMS 
  
  
  
  
  

Always 
  

90 21 21 59 191 

72.0% 16.8% 16.8% 47.2% 38.2% 

Sometime 
  

23 24 23 29 99 

18.4% 19.2% 18.4% 23.2% 19.8% 

Never 
  

12 80 81 37 210 

9.6% 64.0% 64.8% 29.6% 42.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

20c. MMS * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

MMS 
  
  
  
  
  

Always 
  

5 0 2 5 12 

4.0% .0% 1.6% 4.0% 2.4% 

Sometime 
  

10 2 2 4 18 

8.0% 1.6% 1.6% 3.2% 3.6% 

Never 
  

110 123 121 116 470 

88.0% 98.4% 96.8% 92.8% 94.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

20d. Games * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Games 
  
  
  
  
  

Always 
  

29 2 9 8 48 

23.2% 1.6% 7.2% 6.4% 9.6% 

Sometime 
  

27 3 3 12 45 

21.6% 2.4% 2.4% 9.6% 9.0% 

Never 
  

69 120 113 105 407 

55.2% 96.0% 90.4% 84.0% 81.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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20e. Radio * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Radio 
  
  
  
  
  

Always 
  

28 6 7 16 57 

22.4% 4.8% 5.6% 12.8% 11.4% 

Sometime 
  

33 18 14 24 89 

26.4% 14.4% 11.2% 19.2% 17.8% 

Never 
  

64 101 104 85 354 

51.2% 80.8% 83.2% 68.0% 70.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

20f. Camera * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Camera 
  
  
  
  
  

Always 
  

42 10 9 27 88 

33.6% 8.0% 7.2% 21.6% 17.6% 

Sometime 
  

35 22 24 25 106 

28.0% 17.6% 19.2% 20.0% 21.2% 

Never 
  

48 93 92 73 306 

38.4% 74.4% 73.6% 58.4% 61.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 
 

20g. Internet * Profession of the respondents  
 

Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Internet 
  
  
  
  
  

Always 
  

36 2 17 35 90 

28.8% 1.6% 13.6% 28.0% 18.0% 

Sometime 
  

21 5 15 10 51 

16.8% 4.0% 12.0% 8.0% 10.2% 

Never 
  

68 118 93 80 359 

54.4% 94.4% 74.4% 64.0% 71.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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20h. MP3 player * Profession of the respondents  
Use of various 
options 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

MP3 
player 
  
  
  
  
  

Always 
  

76 14 10 38 138 

60.8% 11.2% 8.0% 30.4% 27.6% 

Sometime 
  

9 18 20 17 64 

7.2% 14.4% 16.0% 13.6% 12.8% 

Never 
  

40 93 95 70 298 

32.0% 74.4% 76.0% 56.0% 59.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

20i. Clock/alarm * Profession of the respondents  
 

Use of various options Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Clock/alarm 
  

Always 
  

109 88 100 102 399 

87.2% 70.4% 80.0% 81.6% 79.8% 

Sometime 
  

5 20 10 8 43 

4.0% 16.0% 8.0% 6.4% 8.6% 

Never 
  

11 17 15 15 58 

8.8% 13.6% 12.0% 12.0% 11.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

21. Response about using high pitch ringtone * Profession of the respondents  
 

Response about using 
high pitch ringtone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 28 36 53 23 140 

22.4% 28.8% 42.4% 18.4% 28.0% 

No 
  

97 89 72 102 360 

77.6% 71.2% 57.6% 81.6% 72.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 
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22. High pitch ringtone hamper public interest * Profession of the respondents  
  
High pitch ringtone 
hamper public interest 

Profession of the respondents  

Student Homemaker Businessman Service holder Total  

Yes 106 105 87 106 404 

84.8% 84.0% 69.6% 84.8% 80.8% 

No 19 20 38 19 96 

15.2% 16.0% 30.4% 15.2% 19.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 
 

23. Response when CP rings in class/ work place/during household work by 
Profession of the respondents 
 

 Profession of the respondents  

Response when CP rings in 
class/ work place/household 
work 

Student Homemaker Businessman Service holder Total 

Receive phone         11 101 107 62 281 

8.8   80.8   85.6   50.0   56.3 

Do not receive phone 29 17 5 23 74 

23.2   13.6   4.0   18.5   14.8 

Switch the phone off 22 2 4 9 37 

17.6   1.6   3.2   7.3   7.4 

Switch the ring off   86 7 11 46 150 

68.8   5.6   8.8   37.1   30.1 

Others 0 0 0 2 2 

.0 .0 .0 1.6 1.6 
 

24. Restrain from use of CP* Profession of the respondents 
 
 Profession of the respondents  

Restrain from use of CP Student Homemaker Business man Service holder Total 

At home               3 2 2 2 9 

2.4   1.6   1.6   1.6   1.8 

In transport          7 23 4 17 51 

5.6   18.4   3.2   13.6   10.2 

In shopping mall      1 9 2 5 17 

.8   7.2   1.6   4.0   3.4 

In hospital           16 27 15 17 75 

12.8   21.6   12.0   13.6   15.0 

In workplace          4 0 2 27 33 

3.2   .0   1.6   21.6   6.6 

In class              104 2 0 0 106 

83.2   1.6   .0   .0   21.2 

No where              16 79 103 68 266 

12.8   63.2   82.4   54.4   53.2 
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25. Response about mobile silent zone in class/ Workplace * Profession of the 
respondents  
 

Response about mobile 
silent zone in class/ 
Workplace 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 
  

118 110 89 106 423 

94.4% 88.0% 71.2% 84.8% 84.6% 

No 
  

7 15 36 19 77 

5.6% 12.0% 28.8% 15.2% 15.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

26. State of cell phone interruption during interpersonal communication * 
Profession of the respondents  
 

State of cell phone interruption 
during interpersonal 
communication 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 
  
  
  
  
  

Never 
  

4 5 1 5 15 

3.2% 4.0% .8% 4.0% 3.0% 

Sometimes 
  

69 51 62 59 241 

55.2% 40.8% 49.6% 47.2% 48.2% 

Always 
  

19 46 40 27 132 

15.2% 36.8% 32.0% 21.6% 26.4% 

 70.4% 77.6% 81.6% 68.8%  

Usually not 
  

33 23 22 34 112 

26.4% 18.4% 17.6% 27.2% 22.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 

27a. Tendency of telling lie is increasing * Profession of the respondents  
 
Tendency of telling 
lie is increasing 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 Totally agreed 121 117 120 121 479 

96.8% 93.6% 96.0% 96.8% 95.8% 

No comments 3 2 2 3 10 

2.4% 1.6% 1.6% 2.4% 2.0% 

Not agreed 1 6 3 1 11 

.8% 4.8% 2.4% .8% 2.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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27b.Tendency of watching porn is increasing * Profession of the respondents  
 
Tendency of watching 
porn is increasing 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed  96 85 98 106 385 

76.8% 68.0% 78.4% 84.8% 77.0% 

No comments 28 40 25 16 109 

22.4% 32.0% 20.0% 12.8% 21.8% 

Not agreed 1 0 2 3 6 

.8% .0% 1.6% 2.4% 1.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

  

27c.Increasing public discloser of personal and confidential information/ 
photograph* Profession of the respondents  
 
Increasing the discloser of 
personal and confidential 
information 

Profession of the respondents Total 

Student Homemaker Businessman Service 
holder 

  

Totally agreed 118 109 114 117 458 

94.4% 87.2% 91.2% 93.6% 91.6% 

No comments 5 13 10 6 34 

4.0% 10.4% 8.0% 4.8% 6.8% 

Not agreed 2 3 1 2 8 

1.6% 2.4% .8% 1.6% 1.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

  

27d.Increasing the habit of unnecessary talking * Profession of the respondents  
 

Increasing the habit of 
unnecessary talking 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 113 116 114 112 455 

90.4% 92.8% 91.2% 89.6% 91.0% 

No comments 2 3 2 2 9 

1.6% 2.4% 1.6% 1.6% 1.8% 

Not agreed 10 6 9 11 36 

8.0% 4.8% 7.2% 8.8% 7.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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27e. Increasing the tendency of mixed language communication * Profession of 
the respondents  
 

 Increasing the tendency 
of mixed language 
communication 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 88 86 66 93 333 

70.4% 68.8% 52.8% 74.4% 66.6% 

No comments 9 24 25 7 65 

7.2% 19.2% 20.0% 5.6% 13.0% 

Not agreed 28 15 34 25 102 

22.4% 12.0% 27.2% 20.0% 20.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 
 

27f .Increasing the tendency of annoying through cell phone * Profession of the 
respondents  
 
Increasing the tendency 
of annoying through cell 
phone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 123 121 122 119 485 

98.4% 96.8% 97.6% 95.2% 97.0% 

No comments 1 2 3 5 11 

.8% 1.6% 2.4% 4.0% 2.2% 

Not agreed 1 2 0 1 4 

.8% 1.6% .0% .8% .8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

27g. Increasing the tendency of eve teasing * Profession of the respondents  
 

Increasing the tendency 
of eve teasing 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 119 123 122 125 489 

95.2% 98.4% 97.6% 100.0% 97.8% 

No comments 5 2 3 0 10 

4.0% 1.6% 2.4% .0% 2.0% 

Not agreed 1 0 0 0 1 

.8% .0% .0% .0% .2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 



 56 

27h. Increasing the tendency of unnecessary miss call * Profession of the 
respondents  
 

Increasing the tendency 
of unnecessary miss call 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 118 119 116 114 467 

94.4% 95.2% 92.8% 91.2% 93.4% 

No comments 1 2 3 2 8 

.8% 1.6% 2.4% 1.6% 1.6% 

Not agreed 6 4 6 9 25 

4.8% 3.2% 4.8% 7.2% 5.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

  

27i. Develop complicacy in personal/family relation * Profession of the 
respondents  
Develop complicacy in 
personal/family relation 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 94 94 94 94 376 

75.2% 75.2% 75.2% 75.2% 75.2% 

No comments 16 17 18 17 68 

12.8% 13.6% 14.4% 13.6% 13.6% 

Not agreed 15 14 13 14 56 

12.0% 11.2% 10.4% 11.2% 11.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

27j. Increasing the tendency of indecent behavior in public place * Profession of 
the respondents  
 

Increasing the tendency 
of indecent behavior in 
public place 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 101 92 111 95 399 

80.8% 73.6% 88.8% 76.0% 79.8% 

No comments 12 20 13 18 63 

9.6% 16.0% 10.4% 14.4% 12.6% 

Not agreed 12 13 1 12 38 

9.6% 10.4% .8% 9.6% 7.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 
  



 57 

28a. Accompanying cell phone gives a feeling of security * Profession of the 
respondents  
Using cell phone build 
up security 

Profession of the respondents Total 

Student Homemaker Businessman Service holder  

Totally agreed 97 108 102 94 401 

77.6% 86.4% 81.6% 75.2% 80.2% 

No comments 11 8 6 8 33 

8.8% 6.4% 4.8% 6.4% 6.6% 

Not agreed 17 9 17 23 66 

13.6% 7.2% 13.6% 18.4% 13.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

28b.Using cell phone maintain interpersonal communication * Profession of the 
respondents  
Using cell phone maintain 
interpersonal communication 

Profession of the respondents Total 

Student Homemaker Businessman Service 
holder 

  

Totally agreed 123 123 125 124 495 

98.4% 98.4% 100.0% 99.2% 99.0% 

No comments 1 2 0 1 4 

.8% 1.6% .0% .8% .8% 

Not agreed 1 0 0 0 1 

.8% .0% .0% .0% .2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

28c. Using cell phone build proficiency * Profession of the respondents  
 Using cell phone 
build proficiency 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 91 95 109 109 404 

72.8% 76.0% 87.2% 87.2% 80.8% 

No comments 18 28 10 12 68 

14.4% 22.4% 8.0% 9.6% 13.6% 

Not agreed 16 2 6 4 28 

12.8% 1.6% 4.8% 3.2% 5.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

28d.Feeling lost without cell phone * Profession of the respondents  
Feeling lost without 
cell phone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 31 20 17 12 80 

24.8% 16.0% 13.6% 9.6% 16.0% 

No comments 8 22 20 13 63 

6.4% 17.6% 16.0% 10.4% 12.6% 

Not agreed 86 83 88 100 357 

68.8% 66.4% 70.4% 80.0% 71.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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28e.Excessive using of cell phone cause health hazard * Profession of the 
respondents  
 

Excessive using of cell 
phone cause health 
hazard 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Totally agreed 83 78 81 88 330 

66.4% 62.4% 64.8% 70.4% 66.0% 

No comments 19 27 25 18 89 

15.2% 21.6% 20.0% 14.4% 17.8% 

Not agreed 23 20 19 19 81 

18.4% 16.0% 15.2% 15.2% 16.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

29.  Preference of talking over night * Profession of the respondents  
 

Preference of 
talking over night 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 70 3 10 14 97 

56.0% 2.4% 8.0% 11.2% 19.4% 

No 44 110 96 100 350 

35.2% 88.0% 76.8% 80.0% 70.0% 

No comment 11 12 19 11 53 

8.8% 9.6% 15.2% 8.8% 10.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 

30. Reaction of calling people after midnight * Profession of the respondents  
 

Reaction of calling 
people after midnight 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Interference of 
personal time 

39 88 45 70 242 

31.2% 70.4% 36.0% 56.0% 48.4% 

Anti human rights 3 8 7 5 23 

2.4% 6.4% 5.6% 4.0% 4.6% 

It's not misdeed 80 28 73 49 230 

64.0% 22.4% 58.4% 39.2% 46.0% 

Others 3 1 0 1 5 

2.4% .8% .0% .8% 1.0% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 
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31. Mode of Communication before CP use  * Profession of the respondents 
 

Mode of Communication before CP 
use   

Student Homemaker Businessman Service 
holder 

Total 

Letter 48 69 73 70 260 

38.4 55.2 58.4 56.0 52.0 
Land phone            78 94 92 94 358 

62.4 75.2 73.6 75.2 71.6 
Telegram              1 3 16 8 27 

.8 2.4 12.8 6.4 5.6 
Others                29 7 11 15 52 

15.2 5.6 8.8 12.0 10.4 
 
 

33 SMS as  alternative of letter * Profession of the respondents 
 
 SMS as alternative of letter Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 
  

57 44 35 37 173 

45.6% 35.2% 28.0% 29.6% 34.6% 

No 
  

68 81 90 88 327 

54.4% 64.8% 72.0% 70.4% 65.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

34.Using cell phone spread your circle * Profession of the respondents  
 

Using cell phone 
spread your circle 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 99 52 108 96 355 

79.2% 41.6% 86.4% 76.8% 71.0% 

No 26 73 17 29 145 

20.8% 58.4% 13.6% 23.2% 28.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 

35 Using cell phone increasing social contact * Profession of the respondents  
 

Using cell phone 
increasing social 
contact 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 116 118 122 120 476 

92.8% 94.4% 97.6% 96.0% 95.2% 

No 9 7 3 5 24 

7.2% 5.6% 2.4% 4.0% 4.8% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 
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36. Using cell phone enriching knowledge * Profession of the respondents  
 

Using cell phone 
enriching knowledge 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 104 64 97 94 359 

83.2% 51.2% 77.6% 75.2% 71.8% 

No 21 61 28 31 141 

16.8% 48.8% 22.4% 24.8% 28.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

  

37. Cell phone have seized personal time * Profession of the respondents  
 

Cell phone have 
seized personal time 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 26 30 25 35 116 

20.8% 24.0% 20.0% 28.0% 23.2% 

No 37 34 36 31 138 

29.6% 27.2% 28.8% 24.8% 27.6% 

Sometime 62 61 64 59 246 

49.6% 48.8% 51.2% 47.2% 49.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 

38. Pretend using CP to avoid other people  * Profession of the respondents  
 

Pretend using CP to 
avoid other people   

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

Yes 14 1 10 7 32 

11.2% .8% 8.0% 5.6% 6.4% 

No 76 117 89 96 378 

60.8% 93.6% 71.2% 76.8% 75.6% 

Sometime 33 7 26 22 88 

26.4% 5.6% 20.8% 17.6% 17.6% 

Others 2 0 0 0 2 

1.6% .0% .0% .0% .4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 
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39.Get annoyed because of someone around talking through CP in loud 
voice(Earsplitting talking through cell phone making annoyed) * Profession of the 
respondents 
 

Get annoyed because someone 
around talking through CP in 
loud voice (Earsplitting talking 
through cell phone making 
annoyed) 

Profession of the respondents Total 

Student Homemaker Businessman Service 
holder 

  

Yes 113 117 98 114 442 

90.4% 93.6% 78.4% 91.2% 88.4% 

No 12 8 27 11 58 

9.6% 6.4% 21.6% 8.8% 11.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

40. Respondents’ concern about people around getting annoyed while he/she 
talking over CP * Profession of the respondents  
 

Respondents’ concern about 
people around getting 
annoyed while he/she talking 
over CP  

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 Do not care 9 3 8 2 22 

7.2% 2.4% 6.4% 1.6% 4.4% 

Talking consciously 95 96 69 90 350 

76.0% 76.8% 55.2% 72.0% 70.0% 

Do not concern always 21 26 48 33 128 

16.8% 20.8% 38.4% 26.4% 25.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 

 

41. Information stored in CP* Profession of the respondents 
 
 Profession of the respondents  

Information stored in CP Student Homemaker Businessman Service holder Total 

Name-Address-Phone number 125 125 125 125 500 

100.0 100.0 100.0 100.0 100.0 

Music 86 34 45 54 219 

86.8 27.2 36.0 43.2 43.8 

Picture 72 31 37 54 194 

57.6 24.8 29.6 43.2 38.8 

Video 30 7 7 20 64 

24.0 5.6 5.6 16.0 12.8 

SMS 91 42 51 65 249 

72.8 33.6 40.8 52.0 49.8 

Games 31 5 4 15 55 

24.8 4.0 3.2 12.0 11.0 

Others 5 0 0 2 7 

4.0 .0 .0 1.6 1.4 
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43. Privacy of the data stored data in cell phone * Profession of the respondents  
Privacy of the data stored 
data in cell phone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 Totally personal 83 38 39 55 215 

66.4% 30.4% 31.2% 44.0% 43.0% 

Moderately personal 39 65 63 61 228 

31.2% 52.0% 50.4% 48.8% 45.6% 

Totally unrestricted 3 22 23 9 57 

2.4% 17.6% 18.4% 7.2% 11.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

 
  

44. Interest in buying  more expensive cell phone rather than present * Profession 
of the respondents  
 

Interest of buying 
expensive cell phone 
rather than present 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

  
Yes 

86 43 65 58 252 

68.8% 34.4% 52.0% 46.4% 50.4% 

No 39 82 60 67 248 

31.2% 65.6% 48.0% 53.6% 49.6% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0
% 

  

45. Cell phone is the indicator of social status * Profession of the respondents  
 

Cell phone is the 
indicator of social 
status 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 Yes 37 31 47 33 148 

29.6% 24.8% 37.6% 26.4% 29.6% 

No 88 94 78 92 352 

70.4% 75.2% 62.4% 73.6% 70.4% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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46. Action taken to avoid unnecessary CP calls * Profession of the respondents 
 
Action taken to 
avoid unnecessary 
CP calls 

Profession of the respondents  

Student Homemaker Businessman Service holder Total 

Do not pick the 
phone 

80 101 96 85 362 

64.0 80.8 76.8 68.0 72.4 

Put the call block 25 14 3 16 58 

20.0 11.2 2.4 12.8 11.6 

Put the cell off 22 23 18 18 81 

17.6 18.4 14.4 14.4 16.2 

Cut off the line 49 44 32 49 174 

39.2 35.2 25.6 39.2 34.8 

Others 9 0 1 7 17 

7.2 .0 .8 5.6 3.4 
 

47. Problems faced due to use of CP *  Profession of the respondents 
 

Problems faced due to use 
of CP 

Profession of the respondents  

Student Homemaker Businessman Service holder Total 

Unnecessary cal/sms/miss 
call causes disturbance 

95 105 90 92 382 

76.6 84.0 72.6 73.6 76.7 

Phone call during work time 
causes disturbance 

66 84 87 102 339 

53.2 67.2 70.2 81.6 68.1 

Changing plans 45 26 69 57 197 

36.3 20.8 55.6 45.6 39.6 

Costly 26 22 22 13 83 

21.0 17.6 17.7 10.4 16.7 

Excessive consciousness of 
parents 

71 8 7 17 103 

57.3 6.4 5.6 13.6 20.7 

Others 3 2 0 3 8 

2.4 1.6 .0 2.4 1.6 
 
 

48. Social harassment is increasing through excessive using of cell phone * 
Profession of the respondents  
 

Social harassment is 
increasing through 
excessive using of cell 
phone 

Profession of the respondents Total 

Student Homemaker Businessman Service holder   

 Yes 111 100 91 108 410 

88.8% 80.0% 72.8% 86.4% 82.0% 

No 1 1 4 3 9 

.8% .8% 3.2% 2.4% 1.8% 

Do not think about it 13 24 30 14 81 

10.4% 19.2% 24.0% 11.2% 16.2% 

Total 125 125 125 125 500 

  100.0% 100.0% 100.0% 100.0% 100.0% 
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49.  Factor contributing in increasing incidence of social disturbance due to CP * 
Profession of the respondents 
 

 Profession of the respondents  

Factor contributing in  
increasing  incidence of 
social disturbance due to CP 

Student Homemaker Businessman Service holder Total 

CP users are misguided due to 
ambiguous  offer by 
Mobile operators. 

59 43 59 47 218 

52.7 43.0 64.8 52.3 52.9 

Telling lie through cell phone 
has become a common 
phenomenon 

89 70 66 87 312 

79.5 70.0 72.5 79.8 75.7 

Harassment of  people through 
unnecessary miscall 

90 87 66 83 326 

80.4 87.0 72.5 76.1 79.1 

Misuse of free sms 55 44 39 54 192 

49.1 44.0 42.9 49.5 46.6 

Misuse of free talk time 58 54 42 58 212 

51.8 54.0 46.2 53.2 51.5 

Low call rate provoke young 
generation for crime 

56 59 51 61 227 

50.0 59.0 56.0 56.0 55.1 

Annoyance due to  phone call 
during off-peak hour  

46 48 53 54 201 

41.1 48.0 58.2 49.5 48.8 
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Annex 3 

Focus Group Discussion  
 

FGD 1: Adolescent Group 
The focus group discussion was purposively conducted with an adolescent mixed group 
in which a number of total nine respondents including five female participated.  The 
average age of the respondents is 16.2 years and every participant recently appeared in 
Secondary School Certificate examination (completed 10 years of schooling). This is 
assumed that all participants deserve urban middle class values. 
Three adolescent boys opined that cell phone is a blessing innovation of science. But 
not all subscribers are using it properly due to not having any orientation on it. This is 
true that interpersonal communications become easier and smarter than earlier, they 
added.  Besides, most of the girls’ respondents’ thought that they have limited mobility 
in comparison to the boys; hence often the cell phone used as medium of their personal 
sharing.  All respondents admitted that cell phone is more popular than the land phone 
in lined to maintain the privacy of telephonic conversation. Cell phone use during off 
pick hour (midnight) is rationale and cost effective for the students, they added. 
They believe that some services namely utility bill payment through cell phone is a 
digital blessing for the nation as it is less time consuming. Earlier people had to wait in 
line for utility bill payment. Presently now and then they get different social services and 
information from the cell phone operator. 
Most of the respondents’ said that a little bit changes of peoples lifestyle has been 
observed whilst the number of cell phone subscriber increased. For instance, cell phone 
subscribers are less intended to purchase a wrist watch. Rather s/he prefers to see their 
daily time from their own mobile. All respondents’ admitted that mobile phone is one of 
the popular entertaining medium for the people. Browsing internet, listing F.M. radio, 
sports update, photo capturing are the common mobile entertainment criteria. In most 
cases they use head phone during the MP3 and ratio listening. But the evil 
consequences of using head phone are not explicitly realized to all respondents. They 
all know that excess head phone usage might causes hearing problem but they all 
prefer it to use. 
All respondents’ opined that comparatively female are mostly sufferer from unexpected 
call /mobile teasing than the male. Four out of five adolescent girls said that they 
themselves used to solve such type of problem without informing their parents. Mostly 
unexpected mobile call bothered them during their resting time. They said that the cell 
phone operator should inaugurate free services to block these irritating incoming calls. 
Currently the call block services of the operators are costly enough. The respondents’ 
said that the cell phone subscribers do not get any orientation on cell phone usage from 
the family and/or from the educational institutions. On the other hand, all respondents’ 
said that cell phone companies are maximizing their profit rather than contributing in 
social services. For instance, so far the respondents’ recall; none of the mobile 
company publicly disseminated the rules and regulations of mobile phone usage. 
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FGD 2: service holder 
This focus group discussion was conducted with six female service holders. Among the 
participants’ three were married and three were single. The average age of the 
respondents was 29 years and their average year of schooling was 13.7. 
All respondents’ said that they use cell phone to maintain the family task as well as 
personal purpose. For instance, to know about the kids and other necessary task of the 
family they generally use it. According to them usage of cell phone strengthened the 
interpersonal communication rather than the previous time.  In addition to that the rural 
community life becomes faster due to the cell phone availability. The most of the 
villagers of Bangladesh don’t have access to the TnT facilities but the cell phone access 
strengthened their communication. In other words, the social relation and bonding 
become stronger due to the cell phone usage. Now and then people get information 
from any end of the country. Hence all respondents’ said that increasing pattern of cell 
phone usage secured the social life. 
The married respondents’ opined that the social life become very busy mostly who 
maintain the nuclear family. That’s why people prefer to maintain the communication 
through cell phone rather than face-to-face interaction. 
All respondents’ said that they receive irritating call/SMS from the unknown numbers 
which hampered their privacy. Such type of incoming calls bothered them a lot during 
their leisure time. Hence their husband (married respondents’) discourages to use the 
mobile phone in leisure time especially at mid nights. Mostly the married respondents’ 
use call block services of the cell phone operators to avoid unexpected call. On the 
other hand, rests of the respondents’ avoid these calls.  
The respondents’ said that maximum mobile phone subscribers don’t know about the 
general courtesy of cell phone usage. Half of the respondents’ opined that every parent 
should orient their kids to use the cell phone properly. On the other hand, rest of the 
respondents’ replied that the courtesy of using cell phone might not be oriented to all 
families. So, comprehensive initiatives from the cell phone operators should be taken to 
disseminate the courtesy of cell phone usage.  Finally they all admitted that family 
customs and educational background are the determinants/key factors of the cell phone 
subscribers’ attitude. 
The respondents’ generally use the soft incoming ring tone or prefer to keep the tune in 
mute form during the office time.  They also prefer the entertainment of the cell phone 
handsets. For instance, listening radio, MP3, capturing photo and video, alarm clock, 
reminder list, games and browsing internet are the common entertainment pattern. 
Besides, all respondents’ appreciated the utility bill payment system of the cell phone 
operators. These services were highly appreciated because it is not time consuming 
and there no extra cost demand for using these services. In addition to that some 
respondents’ get information about their banking transactions using the cell phone. For 
instances, to know about the bank account balance as well as deposit and debit info the 
respondents’ use cell phone. Earlier they had to meet with the banker for collecting 
bank account related information. All respondents’ observed that some people 
impulsively tell lies whenever they use cell phone. 
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Annex 4 

Case Study 

 

Case study 1 

Ms. Shirin Afroz (28) working in an NGO for last two years. She is from Chittagong and 
living at Dhaka with her husband. She was involved in Red Crescent Society as a 
volunteer in 2003 while she was student. As a part of assignment she joined a seminar 
in Dhaka arranged by Red Crescent Society in which participants from different districts 
attended. During the seminar Ms. Shirin introduced with Mr. Zakaria who was from 
Narshindhi and they exchange their address and phone number. Gradually they shared 
all about their personal and family affairs via cell phone. According to her opinion, day 
by day interpersonal communication and mental dependency between each other 
increased. After a long sharing they mutually decided to get married and accordingly did 
so. 
 
Case study 2 

Ms. Rafayet Ara is a housewife and involve in a cooperative society where all 40 
members are female. Most of the society members are small and medium handicraft 
garments entrepreneur. Earlier they directly interacted with the customer and ship-
owners to receive selling order.  Hence, they had to invest a lot of time to convince the 
customer. As a result they could not provide much more time to increase their 
production level. But when they started to use the cell phone they communicated 
quickly with the customer and received order from them. Gradually their business area 
expanded. Presently all entrepreneurs are able to provide more time to increase their 
production level. 
 
Case study 3 

Ms. Ferzana Nargis (33) is working in an NGO using the cell phone for last 10 years. 
She said that cell phone make easier to communicate with the friends. When she 
completed SSC examination some of her close friends got admitted in different colleges 
of Dhaka city. Therefore she couldn’t communicate with all of them. 15 years later, 
suddenly one of her friend called her. At first Ms. Ferzana could not recognize that 
person but after a while she recalled that the caller is her childhood friend. Therefore 
they started to communicate in a regular interval. At present they meet each other in 
different social occasion and share about their family life.  
 
Case study 4 

Mrs. Huq received a miss call from an unknown person. She called back and told the 
caller that this is not the CP of the person he is trying to reach. In spite of that the callers 
continue to bother her with miss calls. Mrs. Huq’s daughter saved the number as 
“disturb” so that she can avoid the miss call. 
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Case study 5 

Shahana (35) is a homemaker. Her daughter Lima is studying in a local college. She 
regularly goes out of home to attend the classes in the college.  A few days back 
Shahana received a call from Farhana’s class friend enquiring why she is not attending 
the college for last five days. Although surprised, she avoided to reply her. But she was 
worried and called Lima to know where she is. Lima replied angrily “Why, I am in the 
class”. Shahana could feel that she is lying, but she had no way to check it. 

 
 

Case study 6 

Hossain is a businessman. His wife Mily comes from a large extended family. She is 
also very social. As such, she receives and make lots of call daily. Some time even at 
night she is talking with some one over CP. This irritates her husband. As such there is 
often conflict  between them.  
 

 


